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THE VIDEOGRAPHER: We are now on the record.

Today's date is May 19, 2015. The time is 9:27 a.m.
This begins the deposition of Tracy Pawelski in the
matter of Nash-Finch Company, Petitioner v. Ahold
Licensing, Respondent in the United States Patent and
Trademark Office before the Trademark Trial and
Appeal Board, Cancellation Number: 92058000.

This deposition is being taken at the
offices of McNees Wallace and Nurick, LLC, 100 Pine
Street, Harrisburg, Pennsylvania on behalf of the
Defendant.

The videographer today is Drew Halton of Key
Legal Video located at 308 Glendale Street, Carlisle,
Pennsylvania. The court reporter is Vicki Fox of HKW
Court Reporters located at 764 Corporate Circle,
Suite, 200, New Cumberland, Pennsylvania 17070.

Will counsel identify themselves and state
whom they represent?

MR. FREEDENBERG: Harvey Freedenberg, |
represent Ahold Licensing, the Respondent in this
proceeding.

MS. KLIEBENSTEIN: Heather Kliebenstein, |
represent Nash-Finch Company, the Petitioner in this
proceeding.

MS. SZALAJI: Lisa Szalaji, | am inhouse
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counsel with Ahold USA representing its affiliate
Ahold Licensing, Sarl.

THE VIDEOGRAPHER: Will the court reporter
please swear in the witness?

TRACY PAWELSKI,
called as a witness, being duly sworn,
testified as follows:
DIRECT EXAMINATION
BY MR. FREEDENBERG:

Q Good morning, Ms. Pawelski.

A Good morning.

Q Will you state your full name and address,
please?

A My full name is Tracy, middle initial is U.
My last name is Pawelski. My address is 517 Cobbler
Court, Mechanicsburg, Pennsylvania 17050.

Q Where are you employed?

A Well, until Friday | was employed at Ahold
USA, 1149 Harrisburg Pike, Carlisle.

Q So as of Friday you --

A Friday was my last day.

Q -- no longer work for that company. When
you last worked for Ahold USA, what was your
position?
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A My position was Vice-President External
Communications and Community Relations for Ahold USA.

Q How long had you held that position before
you left the company?

A I've been with the company for 10 years,
five years in that most recent position.

Q Could you briefly describe what your duties
were in that position?

A | had responsibilities and oversight for all
press relations, external communications, crisis
communications, reputation management, working with
the divisions, which is the way that we are
organized, our retail divisions, and Peapod in press
communications and also helping them from a community
relations perspective.

| also helped to manage Our Family

Foundation on behalf of the Board of Directors.

Q How long had you had the responsibility for
managing Our Family Foundation?

A For approximately five years since | took
the position of Vice-President External
Communications.

Q Did you have any assistance in your duties
in managing Our Family Foundation?

A | do. | have predominantly a manager who
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helps to manage the day-to-day.

Q What is her name?

A Her name is Debbie Hill.

Q Could you describe generally what her duties
are in that position?

A Debbie is responsible for things like the
minutes and the recordkeeping, working closely with
the folks at AFS -- which stands for Ahold Financial
Services -- who manage our books. Some of the
programs and the events that are managed through Our
Family Foundation, Debbie would take the lead on as
well.

Q Has your replacement been named?

A We have an interim. His name is Chris
Brand. He has assumed at least on a temporary basis,
potentially a permanent basis, my responsibilities.

Q Will you please describe generally the
business of Ahold USA?

A Ahold USA is largely the support
organization that supports grocery retail divisions
that stretch from Massachusetts down to Virginia. We
also have Peapod, which is the nation's leading
grocery delivery service based out of Chicago as part
of our family of brands.

Q How many divisions operate under the
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umbrella of Ahold USA?

A Four divisions, plus Peapod.

Q Would you identify those divisions?

A Sure. Stop & Shop New England, Stop & Shop
New York Metro, Giant Landover and Giant Catrlisle.
Q The geographic territory of the Stop & Shop

retail divisions seems apparent from their names.
What is the geographic territory of Giant Landover?

A Giant Landover operates in Maryland,
Washington, D.C., Delaware and Virginia.

Q And Giant Carlisle?

A Giant Carlisle operates in Pennsylvania,
West Virginia, Maryland and Virginia.

Q Is there another banner that is associated
with the Giant Carlisle Division?

A Yes, itis called Martin's Food Markets.

Q Where does Martin's operates?

A Martin's operates any of the stores south of
the Mason Dixon Line, plus a couple of the stores in
the western part of Pennsylvania, and | believe in
the western part of Maryland and West Virginia.

Q During your time with Ahold, were there
other retail divisions that the company once owned or
operated that it no longer owns?

A Well, we've had other companies associated
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with us prior to our reorganization to this division
structure. Bi-Lo would be an example over time.
Tops would be an example.

Q Was there also a --

A They weren't part of a division structure
though. That came after they were divested.

Q But they were chains of grocery stores that
were operated -- or owned by Ahold?

A That's correct.

Q Was there also one called Bruno's?

A Bruno's is another.

Q Was the geographic territory of the company
larger at one time --

A ltwas.

Q --than it currently is? How far did the
geography of Ahold stretch at one time?

A | am not familiar with how far south, but
Bruno's and Bi-Lo was further south. And Tops was
largely in northeast Ohio and western New York.

Q What is Our Family Foundation?

A Our Family Foundation is a vehicle for us to
support charitable organizations within our market
footprint. It is largely funded through vendor
funds. And when we rebuilt the business in 2009,
2010, we had a lot of different programs that we

Page 9

Henderson Kashmere Wetmore, LLC
(717)214-1182

48c05fa0-d39d-401b-b334-912aaeab 6737



Tracy Pawelski - Direct Examination

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Page 10
wanted to put together under one umbrella. These
were largely vendor supported programs.

So instead of asking the vendors many, many
times to support individual fundraisers, we brought
everything -- aggregated everything under the
auspices of Our Family Foundation. So we asked them
once. And instead of individual fundraisers, we have
assets of participation.

THE VIDEOGRAPHER: Off the record.

(Discussion held off the record.)

BY MR. FREEDENBERG:

Q When was Our Family Foundation created?

A Our Family Foundation was created when we
put the two -- we had two foundations previously.
The Stop & Shop Giant Landover Family Foundation and
the Our Kids Foundation, which were merged under Our
Family Foundation. The work was done in late 2011
for a launch in the very beginning of 2012.

Q So Our Family Foundation has been engaged in
fundraising activities for almost three and a half
years at this point; correct?

A That's correct.

Q Where did the name Our Family Foundation
come from?

A As mentioned, we had two foundations in our
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Page 11
family of companies, including the Stop & Shop Giant
Landover Family Foundation and the Our Kids
Foundation, which was attached to the Giant Carlisle
Division. So in trying to protect or acknowledge the
legacy of both of those foundations with the merger,
we called it Our Family Foundation.

Q Did the choice of that name have anything to
do with a private label brand called Our Family owned
by Nash-Finch Company?

A It did not.

Q Did you know anything about that brand when
the name was chosen?

A | did not.

Q | guess my question assumed that you were
involved in helping to choose the name for Our Family
Foundation.

A That's correct.

Q Did the Nash-Finch brand Our Family come up
in any discussions regarding selection of the name?

A It did not.

Q Do you know anything about a foundation
operated by Nash-Finch called the NFC Foundation?

A | do not.

Q Inthe context of the work of Our Family
Foundation, has there ever been any discussion about
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Page 12
the activities of the NFC Foundation?

A No, there has not.

Q Has there ever been any discussion about any
of the charitable fundraising activities of the
Nash-Finch Company?

A No, not to my knowledge.

Q Does Ahold have a federal trademark
registration for the mark Our Family Foundation?

A Yes, we do.

(Ahold Exhibit 1 was produced and marked for
identification.)
BY MR. FREEDENBERG:

Q | am showing you a document that we have
marked as Ahold Exhibit 1. This is a printout of the
information from the records of the U.S. Patent and
Trademark Office.

Would you take a moment to look at that
document, please?

A (Witness complies.)

MS. KLIEBENSTEIN: Harvey, is it the test
printout?
MR. FREEDENBERG: Yes.
MS. KLIEBENSTEIN: Okay.
A Okay.
BY MR. FREEDENBERG:
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Page 13

Q Can you identify the trademark that is
depicted on this document Ahold Exhibit 17?

A Yes. Itis the Our Family Foundation name
and logo.

Q And you used the word logo in answering that
guestion. So there is a logo or a design associated
with this mark?

A Yes, thereis.

Q Were you involved in developing that design?

A Yes, | was.

Q Would you explain to us, please, your role
in developing the design.

A We have an inhouse Advertising and Graphic
Design Department. And when we gave them the name,
we gave them a few sort of thoughts on how to -- what
we were trying to depict was kids and community and
some of the work that we do in our communities with
our beneficiaries.

We had a couple of drafts. This is the one
that the Board chose which depicts three houses with
a heart in the middle.

Q Did you review the design of any trademarks
owned by Nash-Finch Company for its mark Our Family
in connection with developing this design?

A We did not.
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Q What are the services that are covered by
this registration? | direct your attention to
directly under Design, there is an item that says
goods and services.

A Charitable fundraising services.

Q Has Ahold ever registered or sought to
register this mark for anything other than charitable
fundraising services?

A We have not.

Q Would that include for any types of products
that are sold in grocery stores?

A No.

Q Has Ahold ever used or sought to use the
mark apart from any registration for anything other
than charitable fundraising services?

A No.

Q And that would include use for products sold
In grocery stores?

A Correct.

Q You can put that exhibit aside.

A Okay.

Q Would you describe generally the types of
charities that Our Family Foundation supports?

A Our giving is based on local efforts that
fight hunger, improve the quality of life for
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Page 15
children and help to build healthy communities. In
terms of fighting hunger, we work with our regional
Food Bank partners predominantly on programs that
feed more kids.

Improving the quality of life for children,
we typically think of that in terms of our work with
children's hospitals and the fight and funding for
pediatric cancer research and care. We have a couple
of other beneficiaries that are also related to
children's health and nutrition in the form of YMCA's
and Boys and Girls Clubs.

We have a small grant that goes to Newton
Wellesley for children's mental health services, and
we also have a beneficiary named the Gittlen Cancer
Research Institute, which conducts cancer research at
Penn State Hershey Medical Center.

Q You anticipated my next question which is
who are some of the specific beneficiaries by name of
Our Family Foundation's major charitable giving?

A So some of the major beneficiaries under the
area of pediatric cancer research include Dana
Farber.

Q And that's located where?

A In Boston. Memorial Sloan Kettering in New
York, the Children's Cancer Foundation located in
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Page 16
Maryland and the Johns Hopkins Sidney Kimmel Cancer
Institute also located in Maryland.

Q Does Our Family Foundation donate funds to
something called the Jimmy Fund?

A The Jimmy Fund is affiliated with the Dana
Farber Cancer Institute, yes.

Q Does Our Family Foundation ever donate
products to any of these organizations such as food
products, grocery products rather than money?

A No.

Q Could you explain how Our Family Foundation
raises the money that it gives to these various
organizations that you have just identified?

A Largely, we work with our vendor partners to

raise money.
_ The folks in our business who

have a relationship with key vendors -- so if you

want to think about the main manufacturers, Unilever,
Kraft, General Mills -- the person who has that
relationship in the business is responsible for

raising money and brokering that relationship.

We also have vendors who supply to us
various services like legal services, not for resale
services. So those associates who have those
relationships also raise those monies.
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We have a little bit of money coming through
Our Family Foundation that is customer raised;
although, it is raised for the purposes of the
individual beneficiaries such as the Children's
Miracle Network.

MR. FREEDENBERG: Heather, our next exhibit
is the 2014 Charitable Vendor Partnership Document.
We are going to mark that as Ahold Exhibit 2.

(Ahold Exhibit 2 was produced and marked for
identification.)

BY MR. FREEDENBERG:

Q Ms. Pawelski, | have placed before you an
exhibit that we have marked as Ahold Exhibit 2. If
you would take a minute just to briefly examine the
document, go through the pages just to make sure you
are familiar with what is there, then | have a few
guestions for you about it.

A (Witness complies.) I'm ready.

Q First of all, describe generally what this
document is.

A This is the Our Family Foundation 2014
Charitable Vendor Partnership. This would be
distributed to vendors in late 2013 encouraging their
support for our 2014 efforts. It gives a little bit
of a recap, both in terms of photos as well as a
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Page 18
letter from our Chief Operating Officer on what we
gave to the year before, and a little bit more on the
types of programs that are supported by Our Family
Foundation.

The second half of the brochure is dedicated
to the benefits of partnership at various levels. We
start with our highest level of Founding Partners !
S and what they get in terms of recognition,
special events and other benefits. And then it goes
down through to lower levels and ala carte.

Q If you would, look at Page 7, please.

A (Witness complies.)

Q The heading on that page is Create Miracles.
Does that identify various medical institutions that
are supported by the fundraising activities of Our
Family Foundation?

A That's correct. These are Children's
Miracle Network Hospitals that we support.

Q If you would, take a look at Page 14.

A (Witness complies.)

Q I think you alluded to this in your
testimony a moment ago, but does this page and the
several following pages identify various categories
of sponsorship or partnership as a part of the Our
Family Foundation charitable vendor partnership?
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A Yes, it does.

Q It starts at the highest level oA
S 2! the way down to something that is called
Ala Carte. And the Ala Carte, would that allow
vendors to pick and choose among different
fundraising options?

A That's correct.

Q You said this document is sent out late in
the year preceding the date on the document. So this
2014 document would have been sent out in late 20137

A That's correct.

Q Who is responsible for follow-up after the
initial mailing of the document?

A Typically, our category managers. Again,
those associates who have a relationship with each of
the individual company representatives with whom we
work.

Q Inyour experience, do the vendors who are
asked to contribute to this program carefully
consider whether or not they are going to
participate?

A Absolutely.

MS. KLIEBENSTEIN: Objection, foundation.
Calls for speculation.
BY MR. FREEDENBERG:
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Q If you would turn to -- actually, we will do
that with another document. One final question on
this Charitable Vendor Partnership document. Is
there any attempt in this fundraising to associate
the activities of Our Family Foundation with any
charitable fundraising activities of the Nash-Finch
Company?

A There is not.

Q Orthe NFC Foundation?

A No.

MR. FREEDENBERG: Before we move onto the

next exhibit, | want to substitute this copy. |
think somehow you got a lesser quality copy of this.
This is a better copy.
BY MR. FREEDENBERG:

Q Does Our Family Foundation periodically
communicate with its donors and beneficiaries?

A We do.

Q And what are the mechanisms for that
communication?

A Our main vehicle for communications is a
quarterly newsletter.

MR. FREEDENBERG: We are going to mark this

next document as Ahold Exhibit 3. This is the Summer
2012 Newsletter.
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Page 21
(Ahold Exhibit 3 was produced and marked for
identification.)
BY MR. FREEDENBERG:

Q Ms. Pawelski, you have in front of you an
exhibit that we have marked as Ahold Exhibit 3. Can
you identify this document?

A Yes, this is the Summer 2012 Edition of Our
Family Foundation Newsletter.

Q How often do those newsletters come out?

A Quarterly.

Q Is this representative of the type of
information that is included in these newsletters?

A ltis.

Q If you would turn to the third page of the
newsletter, on the right-hand side of the page, there
Is a heading 2012 Charitable Vendor Partners, and
then there are various companies that are listed
under the heading Founding Partners, Platinum
Partners. And then if you continue onto Page 4, you
see Silver Partners and then Supporting Partners?

A Right.

Q Explain how this listing ties into -- if it
does -- the Charitable Vendor Partnership document we
identified as Exhibit 27?

A Yes. So these are the 2012 partners at
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Page 22
various levels. You can see their logos. Itis one
more way that we give them a little bit of visibility
and our thanks.
We have a lot of Gold Partners as well.

They are not identified in this newsletter, but in
the next one because they take up a whole page.

Q And the group of companies that are listed
under the heading Founding Partners, those are ones
who gave at least SRS (o the Foundation; is
that correct?

A That's correct.

Q And the Platinum Partners, what was the
level of their contribution?

A

Q And you said the Gold Partners are not
listed. What level is that?

A Theyare

Silver Partners who are on Page 47

And then Supporting Partners?

Q Are the Ala Carte donors recognized in some

Q
A
Q
A

fashion in these newsletters?
A They are not recognized in this one. They
are a fairly long list so they don't get the same
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kind of logo recognition.

Q Who receives this newsletter?

A This newsletter is sent out to our vendor
partners through the vendor data base. It's also
sent out internally to our associates, as well as to
our charitable partners, a discreet list of our
beneficiaries as well.

Q Is this document distributed to the general
public? For example, would it be available to a
customer coming into the store to pick it up?

A Itis not. In fact, it is only distributed
in an electronic format.

Q Is it distributed to the news media as you
would a press release, for example?

A Itis not.

Q We've talked about the fundraising
activities of Our Family Foundation as they're
directed to vendors and suppliers. Does the
Foundation direct any of its fundraising efforts to
what | will call retail consumers?

A The Foundation, there is some passthrough
from a couple of customer campaigns that come back
through Our Family Foundation.

Q Identify those campaigns by name if you can.

A So the two front end what we would call
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solicitation campaigns in the Giant Carlisle Division
are associated with the Children's Miracle Network
Hospital fundraising. They are a paper balloon
campaign and a paper candle campaign where we invite
the customers to donate a dollar at the checkout.

The Triple Winner Program is run in the Stop
& Shop and Giant Landover Division. lItis
administered by Our Family Foundation, but again, the
relationship is between the brand and Dana Farber,
Memorial Sloan Kettering, the Children's Cancer
Foundation and Johns Hopkins.

Q So the Children's Miracle Network
fundraising you said takes place in the Giant
Carlisle stores. Is there any indication that that
money is being raised for Our Family Foundation?

A There is not.

(Ahold Exhibits 4 and 5 were produced and
marked for identification.)
BY MR. FREEDENBERG:

Q | am showing you two what | will call
lottery tickets or raffle tickets that we have marked
as Ahold Exhibits 4 and 5. And for the record,
Exhibit 4 is a Stop & Shop ticket with the logo of
the Jimmy Fund. Exhibit 5 is also a Stop & Shop
Triple Winner game ticket with the logo of Memorial
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Sloan Kettering Cancer Center.
Take a moment to look at those both front
and back.

A (Witness complies.) One clearly says 2015.
The other one does not. I'm just trying to make sure
| understood -- if | knew which year they were. It
Is so small | can't figure out which way to look at
it.

Q Need glasses?

A Really. Gotit. Okay.

Q Looking at those two tickets, can you
describe what they are?

A So these are the tickets that when a
customer makes a donation, we give them a ticket to
win a prize which they scratch off. And this one is
$2 in cash, for example, that they won.

Q That would be Exhibit 4 that you just held
up?

A Exhibit Number 4, that's right. And this
one is clearly associated with the New England
Division because the Jimmy Fund is clearly on the
front along with the Stop & Shop logo and even the
Red Sox logo.

Q How about Exhibit 5?

A Exhibit 5 is a Stop & Shop 2015 ticket. It
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clearly comes from the New York Metro because the
beneficiary logo is Memorial Sloan Kettering. This
one hasn't been scratched so we could win up to $2500
instantly perhaps.

Q It has an exhibit sticker covering it?

A Yes.

Q Okay. Have you ever seen Triple Winner
tickets from the Giant Landover Division?

A Yes.

Q Do they look substantially the same --
A Yes.

Q -- asthose tickets?

A Yes, they do.

Q Let me finish my question. How are these
tickets sold or distributed to the general public in
the Stop & Shop and Giant Landover stores?

A They are sold to customers at the checkout
in return for a donation. There may be other
activities in a store where they will do something, a
hot dog sale or something like that, where the
tickets might also be sold and available.

Q Does the name Our Family Foundation appear
anywhere on either Exhibit 4 or Exhibit 5? Let's
talk about the front first of all.

A Not on the front.
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Q Does it appear on the back?

A Yes, the very last line in small print on
the back says: Program administered by Our Family
Foundation, Inc., a nonprofit foundation affiliated
with the Stop & Shop Supermarket Company, LLC.

Q That was Exhibit 5 that you were looking at?

A Correct.

Q How about Exhibit 4?

A Okay, Exhibit 4 --

Q Isthat the same?

A Atthe very end: Program administered by
our Family Foundation, Inc., a nonprofit foundation
affiliated with the Stop & Shop Supermarket Company,
LLC.

Q In connection with the Triple Winner game,

Is there anything done to promote the information
that funds are being raised for distribution by Our
Family Foundation?

A No.

Q What is the consumer told about who is
raising these funds?

A The consumer is told that in this case, Stop
& Shop is raising money for the Jimmy Fund as part of
the Dana Farber Cancer Institute. And this one, it
would be Stop & Shop is raising money to support
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pediatric cancer research and care at Memorial Sloan
Kettering in New York.

Q Has the Triple Winner Game been in place
throughout the three and a half years that Our Family
Foundation has existed?

A It has.

Q Did the Triple Winner Game predate Our
Family Foundation?

A ltdid.

Q Do you know by how many years?

A A couple of decades. This year is our 25th
year.

Q Is Our Family Foundation's fundraising
activity intended to promote Our Family Foundation?

A Itis not.

Q Who or what is it intended to promote to the
general public?

A ltis intended to promote the relationship
of each of our retail companies, those brands, as
good neighbors in their individual communities. That
would be Stop & Shop, Giant Martin's and Giant
Landover.

Q Does Our Family Foundation sell any
products?

A We do not.
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Q Has it ever sold any products?
A We have not.

(Ahold Exhibits 6 and 7 were produced and
marked for identification.)

MS. KLIEBENSTEIN: Harvey, | have a
guestion.

MR. FREEDENBERG: Yes.

MS. KLIEBENSTEIN: About Exhibits 4 and 5.

In my packet of documents, there are two Stop & Shop
of the reddish orange tickets.

MR. FREEDENBERG: Yes.

MS. KLIEBENSTEIN: One of them has a 146 on
the lower left-hand corner, and one has a 170. Which
one is 5?

MR. FREEDENBERG: | didn't use 146. | think
they are essentially the same. Off the record.

(Discussion held off the record.)

BY MR. FREEDENBERG:

Q Ms. Pawelski, | have placed in front of you
two documents we have marked for purposes of
identification as Ahold Exhibits 6 and 7. Can you
identify these two documents?

A Yes, Ahold 6 is the Our Family Foundation
Profit and Loss Statement January through
December 2012. And Exhibit 7 is the same thing, but
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January through December of 2013.

Q On Exhibit 6, what number appears there
reflecting the total income of the Foundation in
20127

A
Just a little over g
Yes.

What is the corresponding number for 2013?

Q Do those total numbers represent the sum of

Q
A
Q
A

all of the fundraising activities of Our Family
Foundation in their respective years?

A Yes.

Q And then are there also items on this that
reflect the disbursements that were made to the
various charitable entities?

A Yes.

Q So if you would look at Exhibit 6, please,
and go to the second page, under the heading -- this
IS near the bottom of the page, it is ltem Number
6000 - Grants & Donations. Does that reflect the
contributions of the Foundation in 2012 to various
institutions?

A Yes.

Q For example, how much money was given to

Page 30
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Dana Farber Cancer Institute?

A Five million.

Q And how much was given to the Children's
Miracle Network Hospital?

A 3.1

Q Why don't you read the other --

A 3.1 million. The Healthy Kids Fund is 2.63
million. Under Triple Winner Hospitals, you have
Dana Farber at 5 million. Triple Winner Other
Hospitals at 3 million for a total of Triple winner
Hospitals at 8 million. $500,000 to Gittlen, and
then miscellaneous contributions in the amount of 2
million plus.

Q And you did say that all of the donations
that Our Family Foundation makes from its fundraising
are in the form of cash to these institutions?

A Yes.

Q And then looking at the 2013 Profit and Loss
Statement, again it's in roughly the same place on
the second page. Does that reflect donations to the
various institutions --

A Yes.

Q --that you've identified? | note that
there's apparently no donation to the Dana Farber
Cancer Institute in 2013. Do you know --
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A It looks like it was notated under all
Triple Winner Hospitals judging by the size of the
number.

Q Finally, Ms. Pawelski, are you aware of
anyone who has confused Our Family Foundation with
Nash-Finch's Our Family Products?

A lam not.

Q Have you conducted an investigation within
the Ahold organization to determine as best you can
whether there have been any inquiries or any other
activities that would suggest that anyone was
confused about which entity or which trademark was
which?

A Yes. We went back to our Consumer Affairs
Department and asked them to look back into their
records since Our Family Foundation had been
organized to see if we had any customer questions or
complaints. There were none related to anything
related to Nash-Finch or any confusion with Our
Family Foundation.

We also went back into our press folks in
the division to see if they had encountered any
guestions from the public or media through them, and
there were none.

Q Does Ahold desire to create such a
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connection in the minds of consumers between Our
Family Foundation and Nash-Finch's Our Family
Products?

A We do not.
Q Does it desire to create such a connection
in the minds of its vendors and suppliers?
A We do not.
MR. FREEDENBERG: | have no further
questions. Off the record.)
(Discussion held off the record.)
CROSS-EXAMINATION
BY MS. KLIEBENSTEIN:
Q Tracy, | thank you for joining us today.
Ms. Pawelski, in your deposition testimony this
morning, Mr. Freedenberg asked you questions about
vendors carefully considering materials.
Do you recall that question?
A | do.
Q Inyour mind, what was your definition of
the phrase carefully consider?
A Well, it isn't easy to raise for
charitable efforts. So it is all about the
relationship that we have with the vendors, the
business that we do together and the commitment that
we have to collaboration. And so, you know, | think
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we work very hard, and | think the vendors very
carefully consider how they spend their money with us
and whether or not it goes toward charitable efforts
and that collaboration to do good work in our
communities or whether or not it goes to other things
that support specifically transactions in the
business, itself.

Q Inyour business activities with the Our
Family Foundation, did you ever reach out to vendors
yourself?

A | have had a small PR firm. So | would look
at the vendors again in my sort of -- in my universe
of influence, if you will. And since they were
fairly small on a fairly small retainer, their
contributions have been typically commensurate with
the work that they do for our business. But that's
the only example of me reaching out directly.

Q You are referring to vendors that you deal
with on a day-to-day basis for example?

A That's correct.

Q Are those mostly media related vendors?

A Not media related vendors. I'm not
responsible for advertising which is how we buy our
media. | would be responsible for earned media
relationships which we basically do through our PR
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agencies.

Obviously the media, not the advertising
side of the media, would be the intended target
audience.

Q Can you quantify the number of vendors for
me that you are responsible for contacting?

A One.

Q Just to make sure we are all on the same
page, when you talk about vendors, what is your
definition of the word vendor?

A Vendors would be companies that do business
with our companies. In some cases, they are
manufacturers. We are selling their products to our
customers in our stores.

Other vendors though support us through
services. So there's legal services. There are IT
contracts. There are not for resale, and the paper
that we buy that we need for our offices or our
receipt tapes and those sorts of things that are not
actually manufactured products being sold to
consumers.

Q You were shown a Summer 2012 Our Family
Foundation Newsletter as Ahold Exhibit 3. Do you
recall that exhibit?

A ldo.
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Q Are those newsletters available on the Ahold
USA website?

A Ahold USA does not have a website. Each of
our brands Stop & Shop, Giant of Landover and Giant
Martin's have websites. And to my knowledge, those
newsletters are not available on the public websites.

Q Have you done any research to confirm that
belief?

A No. | would have to go back and check it to
validate that.

Q Are there any plans to expand the geographic
footprint of any of the Ahold divisions?

A We are always looking at growing our
business, and there are some discussions underway
right now between Ahold and Delhaize. But beyond
that, | have no knowledge.

Q Who is Delhaize?

A Delhaize is a Belgium grocery retailer that
has operations in Europe, as well as the U.S.

Q And do you know what the geographic
footprint is of the Delhaize Company in the United
States?

A Not specifically.

Q What about generally?

A Generally, they are also on the east coast,
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but south of where we operate. And they may be
further west, Heather, but | don't know their
geographic footprint.

Q Would you agree with me it is common for
companies in the food industry to also have
charitable foundations?

A Yes, itis common.

Q You and | last spoke | believe it was in
August of last year. Do you recall that deposition?

A Yes, | do.

Q And I believe there was a playground build
that was going to happen shortly thereafter. Did
that playground build happen?

A ltdid.

Q Can you tell me about the event?

A Sure. We built a playground in Bridgeport,
Connecticut in an underserved neighborhood in that
community. We had approximately 500 volunteers.
They were members of our own Stop & Shop and Ahold
USA Associates, and vendor partners as well as some
members of the community who were from those nearby
neighborhoods.

Q Would you agree with me in that instance,
the Our Family Foundation coordinated both the
donation of volunteer time and money for that
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playground build?

A We certainly coordinated with our Stop &
Shop New York Metro colleagues and KaBoom! to choose
the location and facilitate the event.

Q The volunteers were donating their time to
build the playground, correct, at that event?

A Yes.

Q What events does the Ahold Our Family
Foundation have planned for 2015?

A We are not going to build another
playground, at least not in 2015. We have a
signature event in July in the form of a golf outing.
It's a major golf outing. We play on 14 golf courses
in Central Pennsylvania. It is preceded by a putting
contest for some kids and then a sponsor dinner for
our sponsor partners the night before.

We also have plans for our Northeast event.

Last year's Northeast event was the playground build.

Q Will this Northeast event in 2015 have a
title? Does it have a name yet?
A It does not have a name yet other than the
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Northeast event. | need to work on that.

Q Do you know when -- you are going on a hike.

A That's true.

Q Not your problem anymore.

A Not mine, true.

Q Do you know when roughly that event will
take place?

A Itis on the schedule, and it is September
-- early September right before Labor Day Weekend.

Q Was Ahold USA announced as Progressive
Grocery 2014 Retailer of the Year?

A Yes, we were.

Q And did Our Family Foundation do anything
with that award?

A There were a series of articles in
"Progressive Grocer" that talked about how we give
back to our communities, a variety of different ways,
our supportive food banks with product, our building
of green energy stores. There was an article in
there about Our Family Foundation, but we didn't do
anything other than showcase the fact that we had won
that award largely based upon our community esprit.

MS. KLIEBENSTEIN: The whole back half of

that answer got cut off. Would you please read it
back?
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(The last answer of the witness was read by
the reporter.)
BY MS. KLIEBENSTEIN:
Q Let's mark as Exhibit 8 the very first --
what should be the very first document in the pile.
It is a picture of some bags and a mug. And it has
production number AHOLD-00229.
(Ahold Exhibit 8 was produced and marked for
identification.)
BY MS. KLIEBENSTEIN:
Q Ms. Pawelski, can you identify this document
for me?
A Yes, | can.
Q Whatis it? What is shown in this document?
A These are items that are affiliated with our
golf outing in Central Pennsylvania last July. The
green bag on the right is what we call a goody bag.
So we give it to our vendors. ltis filled typically
with products like sunscreen and some snacks for
actually when they're golfing or shortly thereafter.
The bag in the back that says -- the black
bag that says Our Family Foundation held the gifts.
The gifts were a cooling towel to be used by our
guests. It was thankfully not the hottest day of the
year, which it usually is, as well as a water
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container. You can see that we don't give expensive
gifts to our players.

Q These are promotional items given to the
vendors; correct?

A These are thank you items given to the
vendors.

Q And you said these were distributed in
connection with the 2014 golf outing; correct?

A That's correct.

Q Were similar thank you items also
distributed in connection with the 2013 golf outing?

A Yes.

Q What about the 2012 golf outing?

A Yes. We typically find a functional, but
modest gift to give to our players and recipients.

Q Will the same types of thank you items also
be distributed in the 2015 golf outing?

A Yes. We have settled on a small speaker box
like a little jam box where people can listen to
music by plugging in their auxiliary ipod.

Q Will that speaker box have the Our Family
Foundation mark on it?

A Yes, it will.

Q The next document to mark -- and | am
skipping a press release -- will be what looks like a
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sign that says Welcome to your Playspace!
(Ahold Exhibit 9 was produced and marked for
identification.)
MS. KLIEBENSTEIN: And the production number
should be --
MR. FREEDENBERG: It is unreadable.
MS. KLIEBENSTEIN: -- AHOLD-00245.
MR. FREEDENBERG: We will take your word for
it.
BY MS. KLIEBENSTEIN:
Q Ms. Pawelski, can you identify this document
for me?
A This is a sign at the Bridgeport,
Connecticut playground.
Q Is this a permanent sign?
A This is a hopefully permanent sign, yes.
Q So this sign will be -- this is a mockup of
the sign; correct?
A Correct.
Q And it shows the way the -- strike that.
Has the sign been installed at the playground yet?
A Yes, it has.
Q Doesi it look like the image in this
document?
A It should. To my knowledge, it does.
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MS. KLIEBENSTEIN: The next document is
going to be -- it is an image with Thank You to our
2013 Founding Partners at the top, AHOLD-00253.
Let's mark this as Exhibit 10.
(Ahold Exhibit 10 was produced and marked
for identification.)
BY MS. KLIEBENSTEIN:

Q Can you identify this document for me, Ms.
Pawelski?

A This is a thank you to the 2013 Founding
Partners. They are the top Founding Partners they we
have. It looks like it is in the form of a sign, but
| can't tell if it is a sign or if it's used in some
other thank you message.

Q Might this be an example of a stanchion
sign?

A ltis very possible that this is the example
of the stanchion sign.

Q Would the stanchion sign that is placed
outside the Ahold stores look substantially similar
to this sign?

A Yes, it would.

Q And for those stanchion signs, do you know
how long they are placed outside of stores, for what
time period?
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A We ask them to keep the signs up for two
weeks. Many signs rotate through the stanchions or
the frame that we ask this sign to go in. Some
stores may keep it up for longer. Some may take it
down even sooner.

Q And do all the division stores display these
stanchion signs throughout the year?

A All of the division stores are sent these
stanchion signs for display.

Q And they're asked to display them for at
least two weeks; correct?

A That's correct. | would say -- correction.
For up to two weeks.

Q And is that two weeks just one time a yeatr,
or is it multiple times a year?

A It's one time a year.

MS. KLIEBENSTEIN: Okay. Let's mark this as
Ahold No. 11, the next document in the stack, which
has the production number of AHOLD-00247.

(Ahold Exhibit 11 was produced and marked
for identification.)

BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, can you identify this document
for me?

A These are a series of signs affiliated with
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the Bridgeport, Connecticut playground.

Q When you say affiliated with the Bridgeport,
Connecticut playground, what do you mean?

A So what | see here is Welcome to the new
Shell Street Playground. And Shell Street is where
the playground was located. There's some thank you
signs here on the first page to our Founding and
Platinum and Gold Sponsors and then our Silver and
Supporting. And then a series of signs that were
directional in nature -- Registration, Hydration
Station, Restrooms, Shuttle Bus signs.

Q So would these signs have been on display
during the Bridgeport, Connecticut playground build?

A During the one day playground build, yes.

Q And where would these signs have been
located?

A These signs were located largely around the
site itself; although, some of the signs direct
people to the bus. | see some dinner signs that
would have been for the night before at the hotel
where we stayed in Bridgeport, Connecticut as well.

So we have also got some signs that were
used at the dinner location thanking our sponsors for
the night before before they went to build the
playground the next day.
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MS. KLIEBENSTEIN: Let's mark as Ahold 12, a
Word document bearing production number AHOLD-00246.
At the top, it says Giant/Childrens Cancer/Johns
Hopkins.

(Ahold Exhibit 12 was produced and marked
for identification.)

BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, is this a copy of the Triple
Winner Game contest rules?

A That's correct for the Giant Landover
Division.

Q And where would this rules list have been
published?

A This in much smaller print appears on the
back of each ticket. It is also available at the
service desk, the customer service desk of each of
the stores should a customer ask and want to see the
rules.

MS. KLIEBENSTEIN: Let's mark as Ahold 13
the very next document bearing production number
AHOLD-00243.

(Ahold Exhibit 13 was produced and marked
for identification.)

BY MS. KLIEBENSTEIN:
Q Ms. Pawelski, is this a copy of the Stop &
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Shop Triple Winner Game rules?

A Yes. These are the complete official rules
for the Triple Winner Game for Stop & Shop.

Q Could you tell me where these rules would
have been published?

A The back of the ticket has the rules, as
well as available at the customer service desk for
anyone who might ask.

Q So the back of the ticket has this entire
list of rules?

A | would like to verify that. It does seem
quite long, but there are rules on the back of the
ticket. Whether or not they are word-for-word, what

these rules are, if | could have a ticket, | could

look.
Q We don't need to.
A Okay.

Q You also said that these are at the counter
or at the customer service office of the Stop & Shop
stores; correct?

A Correct.

MS. KLIEBENSTEIN: Let's mark as Ahold 14 a
document bearing production number AHOLD-00292
Advertising Expenses for Our Family Foundation.

(Ahold Exhibit 14 was produced and marked
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for identification.)
BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, does this document show the
advertising expenditures for the Our Family
Foundation for 2012 and 20137

A Yes, it does.

Q For 2012, | see the number spent on
advertising is | agree with that
number?

A Yes, | do.

Q Can you tell me what kind of advertising
activities were done for 20127

A When we say advertising in this case, we
mean Advertising Department expenses. So in some
cases, this would pay for stanchion signs, for the
printing of the balloon and the candle paper icons
which we send out to stores.

So this is not buying advertising, for
example, in a publication, whether it is trade or
consumer.

Q Sothe RS mostly spent on
printing materials?

A That's correct. Let me clarify. There are
occasions when we have placed a thank you ad in a
couple of trade publications. So let me be clear
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that there may be some modest expenses in there for
what you think of as advertising. But most of them
are through the Advertising Department for the
printing of items as well.

Q Can you give me an example of a thank you ad
in a trade publication?

A "Food World" or "Food Trade News," those are
two publications affiliated with Best-Met Publishing.
| know we have taken some ads out there. Itis
largely read by the vendors. Itis not a consumer
publication.

But we have thanked the vendors | know as
part of that publication in the past.

Q And thanked the vendors for what?

A For their participation in Our Family
Foundation.

Q And what would that thank you advertisement
look like?

A Typically, it would be a one to two page
spread that would again list the Founding Partners,
the Platinum Partners. We usually are able to do
logos down through our Platinum Partners and possibly
our Gold Partners depending on space. And then we
list the other companies that are part of the
collaboration.
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Q Would the Our Family Foundation mark also be
mentioned?

A The Our Family Foundation logo would be part
of that.

Q Looking back to Exhibit Ahold 11, which was
the collection of pieces relating to the playground
build, are there any examples in Ahold 11 that are
similar to the thank you ad in the trade publications
that you have just been talking about?

A Well, similar, yes, in terms of, you know,
the elements being the same while the makeup of the
ad might be different to fit the format. You've got
a thank you. You've got a listing of the
participants. You've got logos that appear at the
top level and a listing of other partners at a lower
level. So those elements are largely the same.

Q So it's not identical, but representative?

A Correct.

Q And in each year, how many times does the
Ahold Family -- take for example, 2014. How many
thank you ads did Our Family Foundation run in trade
publications?

A | don't know exactly. You know my best
recollection to you is in the five to six, or four to
six times range. Sometimes what happens is we have
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some ad space that we are able to use. The
Advertising Department will come to us and say would
you like to use this on behalf of Our Family
Foundation? So it can be somewhat episodic in
nature.

And we take that opportunity obviously
whenever we are given it, but it doesn't come around
very often.

Q And are those general numbers the same for
2012 and 20137

A They should be in that ballpark. Again, I'm
trying to give you a sense of magnitude.

Q Sure. Understood. Are there any other
trade publications where thank you ads have been run
besides "Food World" and "Food Trade News?"

A Yes, | am sure there are several others. |
don't have a list in front of me.

Q Can you describe -- understanding that you
don't have a list, can you describe for me generally
what type of trade publications the thank you ad is
run in?

A We have a couple of key trade publications.
"Supermarket News" is one of them. They follow the
grocery retail industry. "Progressive Grocer" is
very similar and follows the grocery retail industry.
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They would be the top two.

Regionally | mentioned "Food Trade News/Food
World" that is published by Best-Met Publishing, as
well as what we have in New England is "The Griffin
Report." They are probably your top tier.

Q What about "Produce News"?

A ltis possible. That is a trade
publication. | don't remember ever placing an ad in
"Produce News".

Q Let's move onto the next exhibit. Let's
mark Ahold 15. It should be three separate stapled
documents with the production numbers a PlaceHolder
for AHOLD-00293 and AHOLD-00295.

(Ahold Exhibit 15 was produced and marked
for identification.)

BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, have you seen these documents
before?

A | have.

Q And let's just start with the very first
stapled spreadsheet with the Corporation Name at the
top Giant Carlisle and the Event Name August 16, 2014
Gittlen. Do you see that?

A ldo.

Q Can you tell me what information is shown in
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this document?

A | am not an expert on these documents, but
this is a Pre Print Run Sheet for the Gittlen insert
for the Giant Carlisle Division in 2014.

Q What is the Gittlen insert? I'm sorry to
interrupt, but go on ahead.

A Excuse me. So the Gittlen insert identifies
products and does some storytelling about the Gittlen
Cancer Research Institute, which is one of the
beneficiaries supported by Our Family Foundation on
behalf of the Giant Carlisle Division.

Q Backing up, in general, what is an insert?

A Aninsert is a separate -- it goes into the
circular. Let me know if you know what the circular
Is. As its own freestanding -- this appears to be 16
pages. So that's what you see along the far left
column. Thatis what 16T means.

And then it talks about the distribution of
these inserts, how many go to each of the newspapers
and where they're located. It has some other --

Q Isittrue -- go ahead.

A I'm sorry. It has some other information
related to printer codes, the folds, the ties and
things like that. So | see the top section actually
gives the distribution into a number of Giant
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Carlisle papers in the Harrisburg area. And then it
starts with where it says stores, 6005 Mechanicsburg.
And those are inserts, again, the freestanding 16
page insert itself on Gittlen that are sent or
delivered directly to the stores.

Q Okay. So the Ahold divisions produce
circulars that are stand alone marketing pieces that
get placed into local newspapers; correct?

A That's correct.

Q And these circulars will have coupons,
advertisements, product pictures of the products that
are sold in the grocery stores; correct?

A That's correct.

Q So what this spreadsheet is talking about,
this August 16, 2014 Gittlen, this is telling us how
many of the special Gittlen inserts are placed into
these circulars on or around August 16, 2014;
correct?

A That's correct.

Q Okay. If you could walk me through what
information is shown in each of the columns, that
would be great. |think I lost you when we were --
when you were discussing them. So let's start with
Print Piece 16T. That identifies that it's a 16 page
insert?
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A Correct.

Q What information -- the Version column, what
information is in there?

A | am not exactly sure what the Version
column is. | do know that the MS number is a printer
code. So many of these are codes for the printers or
for the distribution.

And you can see the next item where it says
Distribution Product, this is going to the York
newspapers at the shipping address of Loucks Road in
York, Pennsylvania. Here is the zip code.

And then the quantity. They are delivering
724 inserts. They have to deliver it by 8/4/2014 by
8:00 a.m. It's a quarter fold, so a half fold and
then another fold again. It doesn't say anything for
the X-Tie, and then there's some shipping notes
deliver by Monday 8:00 a.m.

| am sorry. | don't know what HB stands
force.

Q That's okay. | think we have the take away
that this spreadsheet identifies how many of the
inserts are going to what newspaper; correct?

A That's correct.

Q Do you know for this August 16, 2014 Gittlen
insert, was it just in one newspaper run, or was it
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in multiple newspaper runs? That question might not

be clear. Let me ask it again.
| will ask you a question by way of an

example. Would the insert have been, for example,

only placed in the Sunday edition of the York

newspaper, or would it have been Sunday, Monday,
Tuesday, Wednesday, Thursday, Friday and so on for a

specific period of time? Was it a one time insert
drop or over multiple days?

A Our circulars are delivered weekly. And so
to my knowledge, it is distributed in only one of
those weekly circulars.

Q Understood. Can you move to the last page
of this spreadsheet? | see the number Grand Total
804,502. Do you see that as well?

A ldo.

Q Is that the total number of August 16, 2014
Gittlen inserts that were delivered to newspapers --

A Or to stores.

Q --inthe Giant Carlisle area?

A Or to stores.

Q What was that?

A It appears to be. It would be delivered
either to the newspapers or directly to the stores.

Q Andifitis directly to the store, in the
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column titled Distribution Product, it is going to
say store dash something; correct?

A Yes.

Q And when they are delivered to the store, do
you know where the inserts are placed in the store?

A The most logical place would be in the foyer
when people enter. We keep our circulars there as
well. We have in many of the stores in those
vestibules, we also have other brochures. You know,
some on health and nutrition, | think many of the
stores put them in the vestibules.

Q Moving onto the next stapled piece with the
event name of August 17, 2013 Gittlen, is the same
information -- is the information in the spreadsheet
we just looked at the same as this one as well?

A Yes,itis.

Q Can you describe for me what -- we have been
talking about the Gittlen insert; correct?

A Correct.

Q Does the insert go into a circular? Am |
understanding that correctly?

A Yes.

Q So the circular is a bigger document, and
the insert is a smaller one?

A Yes.
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Q Moving onto the third spreadsheet, do you
agree that this spreadsheet shows the same type of
information as the other two except that it's for the
August 18, 2012 Gittlen insert?
A That's correct.
Q Is it your understanding that for each of
these years the number of inserts that are identified
in these spreadsheets were in fact distributed or
placed in the stores?
A Yes.
MS. KLIEBENSTEIN: Now let's mark as Ahold
16 what I hope is a Gittlen insert AHOLD-00256.
(Ahold Exhibit 16 was produced and marked
for identification.)
BY MS. KLIEBENSTEIN:
Q Ms. Pawelski, can you identify this document
for me?
A This is in fact a Gittlen insert.
Q And why do you call it a Gittlen insert?
A The products that are identified are ones
from Our Family Foundation vendor partners who are
participating in the Gittlen as part of our
partnership, and specifically with that piece of the
partnership that is the Gittlen.
There is storytelling in here about what the

Henderson Kashmere Wetmore, LLC
(717)214-1182

48c05fa0-d39d-401b-b334-912aaeab 6737




Tracy Pawelski - Cross-Examination

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Page 59
Gittlen Foundation is all about. There are photos
and bios, if you will, of doctors who are doing the
research. So itis a combination of some
storytelling as well as some products that are on
sale that week.

Q I note on the bottom of the first page, it
says Prices Effective August 10 through August 23,
2014. Do you see that as well?

A | do.

Q And would the printing and distribution
numbers of this insert, are they identified in the
very first spreadsheet you looked at in the previous
exhibit Ahold 15?

A Well, it makes sense because the 2014
delivery date for the Gittlen insert to the
newspapers was 8/4/2014, and then it is telling us
there are effective dates in the following weeks.

Q So the spreadsheet with the event name
August 16th, 2014 Gittlen identifies the distribution
numbers for Ahold 16?

A Yes.

Q And on the very back page, there's a thank
you from Our Family Foundation; correct?

A Yes, correct.

Q And this thank you page lists the 2014
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charitable vendor partners and the Our Family
Foundation name as well; correct?

A That's correct.

MS. KLIEBENSTEIN: Now let's mark as Exhibit
Ahold 17 the next document in the pile AHOLD-00272,
which should be a 2012 Gittlen document.

(Ahold Exhibit 17 was produced and marked
for identification.)

BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, can you identify this document
for me?

A This an example of an insert on the Gittlen.

Q Sothis is one of the Gittlen inserts;
correct?

A That's correct.

Q And the date is August 12th through
September 1st, 2012; correct?

A That's correct.

Q Anditis set up pretty much the same way as
the 2014 Gittlen insert; is that correct?

A That's right. So you have Giant prominently
on the front. You've got lots of products as well as
a bit of storytelling on the inside. And you have a
thank you page on the back.

Q Was there a Gittlen insert in 20137
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A Yes, there would have been.

Q Would it have been designed pretty much the
same way as the 2012 and the 20147

A Yes. We haven't changed the formula too
dramatically.

Q How many times a year is the Gittlen insert
prepared; once or more?

A Once.

Q Looking at this 2012 insert, are the
distribution numbers for that insert reflected in the
last document we looked at in the Ahold 15 group, the
spreadsheet titled Event Name August 18, 2012
Gittlen?

A Yes. So it looks like the delivery date for
the insert to the newspapers was 8/6, 8/7, 8/9 in
that vicinity for something that was effective
August 12 through September 1.

Q Of 2012; correct?

A That's correct.

Q So the spreadsheet with the event name
August 18th, 2012 Gittlen shows the distribution
numbers for the Gittlen insert we're looking at in
Ahold 17; is that correct?

A That's correct.

Q And looking at the middle spreadsheet in
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Ahold 15 with the event name August 17, 2013 Gittlen?

A Yes.

Q We don't have an example of the 2013 Gittlen
insert to look at, but would you agree that this
spreadsheet shows the distribution numbers for that
2013 Gittlen insert?

A Yes.

MS. KLIEBENSTEIN: Let's mark as Ahold 18 a
document titled Placeholder for AHOLD-00296.
(Ahold Exhibit 18 was produced and marked
for identification.)
BY MS. KLIEBENSTEIN:

Q Have you seen this document before, Ms.
Pawelski?

A | have.

Q Can you tell me what information is shown in
this spreadsheet generally, and then we will move
into it specifically?

A Sure. So this is Our Family Foundation
information related to signs and collateral, as well
as to printing that was done for any of the circulars
related to Our Family Foundation.

Q Let's look at the box titled Signs and
Collateral. Do you see that at the top?

A Yes, | do.
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Q Does this box identify when stanchion signs
were placed at Ahold divisions in 2012 through 20147

A So we in preparation for this went and
looked at these signs. It is my understanding that
the top stanchion sign is the one that was sent to
all stores and all divisions.

The other stanchion signs are not

necessarily store stanchion signs, but are a variety
of other stanchion signs used as thank you's in
support offices in different events.

Q Ithink I'm confused. Let's start with the
row that says job 12-0570 stanchion.

A Yes.

Q That's specifically -- tell me what that row
means.

A That would be the thank you message that was
sent out for stores to place for customers to see
that we were thanking Our Family Foundation top
partners.

Q Under the column Active Dates, what does
that refer to?

A So it's a big frame of May 3rd to
12/29/2012, but the instruction to the stores is if
they would please keep them up for two weeks.

Q So these are the stanchion signs that we
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were talking about earlier that say thank you, lists
the vendors and then Our Family Foundation at the
bottom; correct?

A That's correct.

Q And I believe you said the other four rows
in this box referring to stanchion were referring to
a different type of stanchion sign?

A Yes, that is my understanding. | could
check my notes because we did go back and make sure
that we were ready. And they do say that there were
a couple -- that they were not all for stores.

So without the notes in front of me, I'm

sorry, but I can't tell you which is which.

Q Okay. Why don't we finish the rest of this
page, and then maybe you can check your notes, and we
can go over that again.

A Clarify, yes, indeed.

Q Looking in the middle box titled Circular
GC, can you tell me what information is shown in that
box?

A Soin 2012, all versions of the Giant
Carlisle circular in Weeks 29, 30 and 31 had a
message saying thank you. It was a small message
block. So it wasn't a full page. A small message
block that mentioned Our Family Foundation.
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In Week 33 of 2012 was the Gittlen insert.

So that was one week in 2012. Then you have the same
thing. 2013 in Weeks 29 and 31, we were given what
Is called a message block in the circular. And then

we had the Gittlen insert in Week 33. In 2014,
Gittlen only in Week 33. And in Week 40, all
versions, we had a thank you message.

Q Okay. So starting up at the top Week 29,
that indicates Week 29 of that calendar year?

A That's correct.

Q And soin Week 29 of 2012 in the Gittlen --
or | am sorry -- in the Giant Carlisle circular,
there was a thank you message from Our Family
Foundation run as a banner?

A As a message block, that's correct.

Q Inthe circular. And that would have been
in the circular dated July 15 through July 21;
correct?

A That's correct, on Page 4.

Q So the information in that second column

tells us when and where the message was run; correct?

A Yes. You broke up a little bit, but it was

the date that the message ran, in which circular week

and the page number.
Q And the next column is titled Version. And
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it says all versions in the very top row. What does
all versions mean?

A We have many different versions of this
circular depending upon often prices driven by
competition. So there are different zones, and we
might have local products, for example, that are
regional in nature that might only be carried in
certain regions.

So all versions means that all of the
versions that we produce would have this message on
Page 4.

Q And then the last column is titled
GC-Distribution. Do the numbers in that last column
reflect how many copies were made of that circular?

A That's correct.

Q Sointhe top row 2t
Week 29 circular were made and distributed; correct?

A That's correct.

Q | notice that the Gittlen only has a lower
distribution number than the others. Can you tell me
why that is?

A So the Giant Carlisle distribution stretches
across four states, Pennsylvania, West Virginia,
Maryland and Virginia. And Gittlen being somewhat
regional in nature, we would send the circular out to
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a more discreet regional territory than the entire
division.

Q Understanding that the Gittlen is sort of a
special insert, are there any other examples of
special inserts that the Our Family Foundation puts
together and puts in any of the division's circulars?

A No.

Q Now moving to the bottom table, can you tell
me what information is shown in that? It starts with
Circular and then NY Division Distribution States,
etcetera. What is in that table?

A Right. So the New York Division
Distribution States are New York and New Jersey; New
England Division, Massachusetts, Connecticut, Rhode
Island; and Giant Landover Distribution, Maryland,
D.C., Delaware and Virginia.

So you have something similar. You have
some thank you messages that are going in. In 2012,
2013 and 2014, you can see the weeks.

Q Does this include the Stop & Shop stores?

A New York and New England are all Stop & Shop
stores. Giant Landover are all Giant Landover
stores.

Q So just running through an example, Week 29
in 2012, that's telling us that a circular with an

Henderson Kashmere Wetmore, LLC
(717)214-1182

48c05fa0-d39d-401b-b334-912aaeab 6737




Tracy Pawelski - Cross-Examination

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Page 68
Our Family Foundation thank you was run on calendar
Week 29 of 2012; correct?

A That's correct.

Q And that circular would have been published
between July 13 and July 19, and the thank you would
have been on Page 4; correct?

A That's correct.

Q And that thank you would have run in all
versions of the circulars put out by the New York
Division, the New England Division and the Giant
Landover Divisions; correct?

A That's correct.

Q Now the next two columns, it says NY
Distribution and NY Printed. What is the difference
between the information in each of those columns?

A | am not an expert on that. So | am going
to say that one is the distribution and one is --
that actually went to newspapers. It looks like we
printed more copies. They may have been available in
the vestibules of stores.

Again, circulars are not just sent through
newspapers. Some of them are delivered by mail to
residents who don't have newspaper service. And
others might be placed in vestibules for people to
pick up on their way into the store.
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Q So maybe let's clarify that a little bit
more. NY Distribution, what does that mean exactly?
Distributed in what way or where?

A | don't know what that means exactly.

Q Okay. And NY Printed, those would be
circulars that were actually printed and sent to
newspapers?

A | am thinking that the distribution is what
was sent to newspapers, and the printed included more
than that. So it would have been versions that were
available in the vestibules of stores, as well as
those individuals who are on a mailing list that
receive our circulars but are not in a newspaper
service territory. Those are usually rural areas,
but they do exist.

Q So taking, for example, Week 29 of 2012,
SRR of those circulars were sent to newspapers
in that area -- geographic area, correct, the New
York Distribution?

A That is my interpretation of the number
under New York Distribution.

Q Okay. And then another [oAeTEh
take were available at the stores or mailed directly
to customers?

A Nothe
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Q Where am | wrong?

A The _ve would be a subset
of the

Q Gotit.
A So the total that were printed appears to be

S Distributed | am assuming through
newspapers directly [ Un
Q Now | am understanding you. All right.

Moving onto the next column, the information under NE
Distribution and NE Printed refers to the number of
circulars printed and distributed in the Northeast
Division States; correct?

A It's the New England Division.

Q And then in the last column, the figures in
the last column under GL-Distribution reflect the
number of circulars distributed to the Giant Landover
stores and in those states; correct?

A To the Giant Landover Division, correct.

Q Just so we have a frame of reference, | am
going to ask you to pull out Ahold 11, which is the
multi-page examples of signage that was used at the
playground build.

A Okay.

Q Do any of these images look similar to the
thank you that is run in the circulars?
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A Without that in front of me, | can't say.
Typically what we will get in a circular is a small
-- a much smaller version because the real estate in
those circulars is pretty precious for products and
promotions of that week.

MS. KLIEBENSTEIN: Let's mark as Ahold 19 a
collection of a few pages. It looks like a circular
to me. There's a lot of red on it. The production
number starts with AHOLD-00344.

(Ahold Exhibit 19 was produced and marked
for identification.)
BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, are the documents in Ahold 19,
are those examples of pages of the circulars with the
thank you listed in it?

A Yes. So this would be called a message
block what you see at the bottom. You can see the
main information is on product and promotion that
week, and then we are thanking in this case our 2012
Founding Partners as part of the message block.

So their logos appear along with Our Family
Foundation.

Q Isthis a Stop & Shop circular example?

A Just a minute. Well, it's either Stop &

Shop or Giant Landover, but | can't find anything to
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distinguish. Have you found an example? There you
go.

So there is on page -- on the third page,
there is a Stop & Shop bonus card that appears. So
this would be an example of a Stop & Shop circular.

Q So all of these pages -- these four pages
are examples of Stop & Shop circulars or just that
third page?

A |ldon't know. Without a logo or something
distinguishing each page, | can see -- because the
shared logo up at the top left that says Meal Makers
Is shared by Stop & Shop as well as Giant Landover.

Q So these are either going to be Stop & Shop
or Giant Landover; correct?

A Thatis correct.

Q And moving back to the spreadsheet we were
just talking about, Ahold 18.

A Just a minute. Let me clarify.

Q Sure.

A The last page that says Meal Makers does not
have the Stop & Shop or the Landover logo. Soitis
possible that that is a Giant Carlisle example.

Q So generally speaking, the pages of
circulars shown in Ahold 19 are examples of the thank
you's distributed as part of the circulars that we
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just identified in spreadsheet Ahold 18; correct?

A That's correct.

Q Looking at the front page of Ahold 19, | see
the thank you at the bottom of that page. Do you see
that as well?

A | do.

Q Is this a pretty -- is this the typical
format and sizing of the thank you banners that are
run in the Ahold division store's circulars?

A I'm sorry, Heather. Say the question again.

Q Sure. The thank you banner that we see in
Ahold 19, is that typical of the size and placement
of thank you banners that are published in the Ahold
division circulars --

A Yes.

Q --today?

A This would be a good example of a message
block which is what is being used and the size of
that message block. So you can see it is fairly
small. And | don't know if it always runs at the
bottom of a page. That certainly is where | have
seen it most often.

Q Okay. Soitis fairly typical of the
message block in Ahold division circulars throughout
time?
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A Used for -- yes, these are good examples of
message blocks.

MS. KLIEBENSTEIN: Let's mark as Ahold 20,
the next document in the pile is the Placeholder for
AHOLD-00297.

(Exhibit 20 was produced and marked for
identification.)

BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, can you identify for me what
information is shown in Ahold 20?

A This is a penetration by fiscal year of
households by division using a snapshot of 2014 data.

Q What does that mean the penetration by
fiscal year?

A So the way that we know how many households
are shopping with us is based upon loyalty card
information. So they are giving us 2012, 2013 and
2014 fiscal year to date and telling us how many
different households used their bonus card or their
loyalty card to shop with us. And it gives you those
numbers by division.

Q So this spreadsheet shows us from 2012 to
2014 how many individuals had shopping cards with an
Ahold division?

A Correct.
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Q Correct?

A Yes.

Q Sothis is a good estimation of how many
people go to the Ahold division stores?

A That's correct.

Q But the number in actuality might be more
because not everybody who visits the stores has those
shopper cards; correct?

A That's true as well.

Q Do you know what percentage of the Ahold
division store customers have those loyalty cards
versus don't have them?

A Not off the top of my head.

Q Do you have a general estimation? Is it
50 percent of the customers have the loyalty cards
and 50 percent don't?

A | would rather not guess.

MS. KLIEBENSTEIN: Let's mark as Ahold 21
what has production number AHOLD-00396.
(Ahold Exhibit 21 was produced and marked
for identification.)
BY MS. KLIEBENSTEIN:

Q Ms. Pawelski, is this a list of the
individuals that are sent communications from the Our
Family Foundation?
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A This is a list from the vendor data base.

So yes, they would be sent communications from Our
Family Foundation.

Q So this list would receive, for example, the
2014 Charitable Vendor Partnership brochure at Ahold
2 that we looked at earlier?

A That's correct.

Q What other types of communications would
this list receive?

A Well, from the Our Family Foundation
perspective, they would also receive the newsletter.

Q Anything else?

A The vendor data base is used for other
purposes as well, such as invitations to the vendor
meeting which used to be held annually but hasn't
been held for a couple of years. | don't know if
others use this list or subsets of this list to
communicate with the vendors.

We use it on occasion for a corporate
announcement where we might have an executive
appointment and want to let the vendors know that we
have had changes in leadership.

Q Is this list updated continually?

A | don't know how often it is updated. |
would assume that it stays fairly up-to-date, the
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knowledge that we have as far as our key contacts
with each of the vendor partners.

Q Hello.

A Hello, did you hear me?

Q Il don'tthink so.

A Okay.

Q I think I know the answer to the question so
let me just ask a different question. What | am
wondering is is this spreadsheet made new every year,
you know, 2011, 2012, 2013, or is it just a live data
base that is updated continually as names fall off
and are added to the list?

A I'm not responsible for maintaining the
vendor data base. | do know that when we get
information that might change that we are aware of in
changing a vendor contact, that we can make some
changes in there as well. But we don't own
responsibility for keeping the vendor data base
up-to-date.

Q Would this data base have been current at
the time it was produced to us?

A | have no reason to believe that it wouldn't
be largely current, yes.

MS. KLIEBENSTEIN: Let me check my notes. |
don't think | have any other questions.
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MR. FREEDENBERG: Okay. If you want to take
a break for five minutes or --
MS. KLIEBENSTEIN: Sure. Five minutes is
fine.
(A recess was taken.)
AFTER RECESS
MS. KLIEBENSTEIN: | have no further
guestions.
MR. FREEDENBERG: | just have a couple.
REDIRECT EXAMINATION
BY MR. FREEDENBERG:
Q Ms. Pawelski, are you familiar with
something called a private label brand?
A |lam.
Q Do the retail divisions of Ahold sell
products under private label brands?
A We do. We have a family of brands.
Q Can you give me some examples of some of
those private label brands?
A So our primary brand is the Giant or the
Stop & Shop brand with the logo on it. Nature's
Promise is one of our brands, our natural and organic
line. We've got a brand in our health and beauty
care aisles called CareOne.
In addition to that, we have a premium
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brand called Simply Enjoy. Cottontails is one of our

brands for baby products and diapers. We have Smart

Living which is a brand used for mostly general
merchandise, things like light bulbs and those sorts
of things. Those are some of the primary brands --
owned brands.

MR. FREEDENBERG: Thank you. | have no
further questions.

MS. KLIEBENSTEIN: Okay.

MR. FREEDENBERG: Anything else, Heather?

MS. KLIEBENSTEIN: Thank you very much for
your time.

MR. FREEDENBERG: Thank you.

A Thank you, Heather. Best wishes.
(The proceedings were concluded at 12:10

p.m.)
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FILE NAME: 14_2962-OFF-PlaygroundBuild MODIFIED DATE:

CLIENT: Deb H.
DIMENSIONS:; 24" x 38"

CREATION DATE: August 28, 2014 3:08 PM

CREATED BY: [l Emilin

PROOF i¥: 4

RELEASE DATE:
SEPTEMBER 25, 2014
PROOF DUE BACK: September 10, 2014
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AHOLD USA DESIGN

FILE NAME: 14_2962-OFF-PlaygroundBuild MODIFIED DATE: RELEASE DATE:
CLIENT: Deb H. PROOF #: 4 SEPTEMBER 25, 2014
DIMENSIONS: 22" x 28" PROOF DUE BACK: Sepiember 10, 2014

CREATION DAT
CREATED BY:k
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CREATION DATE: August 28, 2014 3:08 PV
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AHOLD USA DESIGN
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CLIENT: Dab H.

0
A pDa

e S— @E

e 04 B

slauled Pio 10z 1no o}

INOA HUuey L

sibule] Wnullel $L0zZ Ino o}

15015301

INOA ueyL

Apiuresy ne

A M — .!ﬂ- LB I“-.-“ — = w9
v A SasrEr e A
SERESn VNSV sy

sisulieq Buipunoy 1,0z N0 01

INOA YUuey L

AHOLD-00251




AHOLD USA DESIGN

FILE NAME: 14 2962-OFF-PlaygroundBuild ~ MODIFIED DATE: RELEASE DATE:
CLIENT: Deb H. PROOF #: 4 SEPTEMBER 25, 2014
DIMENSIONS: 4” x 8" PROOF DUE BACK: September 10, 2014

CREATION DATE: August 28, 2014 3:08 P DESIGNER COMMENTS/QUESTIONS: -~ - =~~~
CREATED BY: Bl Tent Cards
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GIANT/CHILDRENS CANCER/JOHNS HOPKINS

GIANT FOOD® TRIPLE WINNER® GAME (Series GF14)- ABBREVIATED OFFICIAL
RULES. COMPLETE RULES POSTED IN PARTICIPATING GIANT STORES AND
GIANTFOOD.COM. NO PURCHASE/CONTRIBUTION NECESSARY.

1. TO BLAY: Contribute $1.00 at Giant store to receive a Game Ticket or send separate
SASE postmarked by 7/10/14 to: Kimmel Cancer Center, ATTN: Triple Winner, 100 North
Charles St., Suite 234, Baltimore, MD 21201. Limit 5 tickets/person/day. 2. Scratch off:
Instant Win to reveal a Prize OR product coupon; lnstant Match & Win if all 3 prizes
match, you win! 3. PRIZES/ODDS: (1) $10,000 cash (odds of winning 1:1,600,000); (2)
$5,000 cash (1:800,000); (2) $1,000 cash (1:800,000); (7) $500 cash (1:228,572); (185)
$20 cash (1:8,649); (1,760) $10 cash (1:910); (3,500) $5 cash (1:458); (7,475) $2 cash
(1:215); (o, xxx) Free Product (average retail value $1.00) 1:6. Overall odds of winning
are 1:6. xx,xxx Prizes and x,xxx,xxx Product Coupons will be distributed in the Game.
Winners pay all taxes/refundable container deposits. 4. CLAIM PRIZES/REDEEM
COUPONS prior to the Last Claim Date (see Rule 8) at participating Giant stores. Al
decisions final. No substitution/transfer of prizes. 5. 2ND CHANCE SWEEPS:
Unclaimed prizes of $500+ awarded in random drawing. Print name/address on ticket
back or postcard and mail to: Second Chance, P.O. Box 3333, Seymour, CT 06483-
3333. Must be received by 7/31/14 or 3 wks after Official Promotion Termination. Drawing
by independent judging organization on/about 8/14/14. Odd of winning determined by #
of entries and unclaimed prizes of $500+. 6. Open to U.S. residents 18+, except
employees/household members/suppliers of The Hutton Company, Inc. Available at
Giant stores in DC/DE/MD/VA. Void where prohibited. 7. Only "Series GF14” Tickets
may be used. Void if illegible/altered/mutilated/ forged/tampered with/not obtained
legitimately or containing printing/production/other errors. Irregular ticket liability limited to
replacement Ticket. Materials become property of Giant. 8. Game begins 4/11/14 & ends
7/10/14 or when all Tickets distributed, then Official Notice of Promotion Termination will
be made. All coupons/prize claims must be received by 7/31/14 or 3 wks after
termination, whichever is later (“Last Claim Date”). 9. Participants release Giant, its
parents, affiliates, subsidiaries, officers, agents, employees and all others associated with
this Game from any and all liability. Giant of Maryland LLC shall not be liable for
technical, pictorial, typographical or editorial errors or omissions contained herein.

Financial statement of The Children's Cancer Foundation available by writing to: CCF,
Inc., Attn: Fin. Stmt. Req., 6 Park Center Court, Suite 201, Owings Mills, MD 21117.
Financial statement of Johns Hopkins Sidney Kimmel Comprehensive Cancer Center
available by writing to: Kimmel Cancer Center, ATTN: Fin. Stmt. Req., 100 North
Charles St., Suite 234, Baltimore, MD 21201. Documents and information submitted
under Maryland Solicitations Act available for cost of postage and copies from Secretary
Of State, State House, Annapolis, MD 21401, Tel: 410-974-5534.

Copyright © 2014 Ahold U.S.A., Inc. All rights reserved. Triple Winner Game® is a
registered trademark of The Hutton Company, Inc. Giant® and Giant Food® are
registered trademarks of Giant Brands, LLC. Program administered by Our Family
Foundation, Inc., a non-profit foundation affiliated with Giant of Maryland LLC.

9/18/14
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STOP & SHOP (S&S) TRIPLE WINNER® GAME - COMPLETE OFFICIAL RULES
(Series S814-A)

NO PURCHASE OR CONTRIBUTION NECESSARY TO ENTER OR WIN. Void where prohibited or
restricted by law. All federal, state and local laws, ordinances and regulations apply. Game starts 4/11/14 at
12:00:01 AM EST and ends 7/10/14 at 11:59:59 PM EST or when all tickets are distributed and notice of
termination announced (the "Termination" date), whichever is later.

1. HOW TO PARTICIPATE: Visit participating S&S stores, contribute $1.00 and receive a Triple Winner
Game Ticket. S&S will turn over all contributions to Memorial Sloan-Kettering Cancer Center. TO ENTER
WITHOUT CONTRIBUTING simply send handwritten SELF ADDRESSED STAMPED ENVELOPE (SASE) to
Triple Winner Ticket Request, Attn: Z. Abdulahad, Memorial Sloan-Kettering Cancer Center, 633 Third Ave.,
28th Floor, New York, NY 10017. Each ticket request requires a separate envelope, must be postmarked by
7/10/14 and received by 7/17/14. Tickets will be mailed within 7 days of receipt of request (while supplies
last). Limit 5 tickets/person/day.

2. Scratch off INSTANT WIN section to reveal a Free Product or Cash Prize OR a Product Coupon.

3. Scratch off INSTANT MATCH & WIN section. If all three prize descriptions match, you win!

4. PRIZES/ODDS OF WINNING: (1) $10,000 cash (odds of winning 1:1,500,000); (2) $5,000 cash
(1:750,000); (2) $1,000 cash (1:750,000); (7) $500 cash (1:214,286); (175) $20 cash (1:8,572); (1,650) $10
cash (1:910); (3,200) $5 cash (1:469); (7,000) $2 cash (1:215); (294,675) Free Product (average retail value
$1.00) (1:6). Overall odds of winning are 1:5. 306,712 Prizes and 1,196,544 Product Coupons will be
distributed in the Game.

5. TO CLAIM YOUR PRIZE/REDEEM YOUR COUPON: Prizes must be claimed prior to the Last Claim Date
(see Rule 9). Cash prize claims of $5 or more require claimant's signature and must be brought to the
Customer Service Desk in any participating S&S store for verification by S&S prior to award. All decisions are
final. Winners may be required to complete Affidavit/Release. Participants release S&S and each of its
parents, affiliates, subsidiaries, officers, agents, employees and all others associated with the
development/execution of this Game from any and all liability including for personal injury, damages or loss
with respect to or in any way arising from this Game or acceptance or use of the prize. No substitution/transfer
of prizes. Product\ prizes not redeemable for cash. Winners pay all taxes. Product prizes awarded without
charge except taxes and refundable container deposits. No coupons may be used when claiming Free
Products. Sponsor reserves the right to make equivalent prize substitutions at its sole discretion. Sponsor will
not replace any lost or stolen prizes. Prize cannot be combined with any other offer or coupon.

a) Cash prizes of $500+ will be verified and awarded from S&S’s division office.

b) Cash prizes of $20 and below and all product prizes will be verified and awarded in participating S&S
stores.

¢) Product Coupons must be redeemed at participating S&S stores prior to the Last Clairﬁ Date (see Rule 9).

6. 2nd CHANCE SWEEPSTAKES: Only unclaimed prizes of $500+ will be awarded in a 2™ Chance
Sweepstakes which will be a random drawing. To enter 2™ Chance Sweepstakes, print name/address on the
back of your used ticket (or to enter without contributing, hand-print name and address on a 3 1/2" x 5 1/2"
postcard) and mail via First Class mail to: Stop & Shop Triple Winner, P.O. Box 2222, Seymour, CT 06483-
2222. Only original ticket halves and First Class postcards eligible. Entries must be received by 7/31/14 or 3
weeks after Official Promotion Termination, whichever is later. Drawing by independent judging organization
on/about 8/14/14 or 5 weeks after Termination, whichever is later. Winners notified within 2 weeks. Number of
entries received and unclaimed prizes of $500+ determine odds of winning. Limit one 2nd Chance Prize per
family/address.

7. ELIGIBILITY/LOCATION: Not responsible for late/lost/misdirected mail. Open to U.S. residents 18 or older
at the time of entry, except employees, members of their families/persons residing in their household/tax
dependents/suppliers/affiliates of The Hutton Company, Inc. Available at all S&S stores in NY/NJ and Fairfield
County, CT. Void where prohibited.

AHOLD-00243
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8. ONLY TICKETS marked "Series SS14-A" are eligible. To ensure that all materials are distributed to the
public, tickets may be distributed by Sponsor in a variety of ways. Tickets and written entries will be judged
void if illegible, altered, copied, mutilated, forged, tampered with, not obtained legitimately, where prohibited or
containing printing/production/other errors. Only liability for irregular ticket is ticket replacement. Tickets and
written entries submitted become property of $&S and will not be returned.

9. TERMINATION: Game scheduled to begin 4/11/14 & end 7/10/14. Will end when all Tickets are distributed
to the public, then Official Notice of Promotion Termination will be given. If due to printing/other errors more
prizes are claimed than stated in any prize category, S&S reserves the right to award remaining prizes in a
random drawing among all validated claims. All coupons/prize claims including product prizes must be
received by 7/31/14 or 3 weeks after Official Notice of Termination, whichever is later (“Last Claim
Date”) or they will be rejected.

10. WINNERS' LIST: For a list of $500+ winners, send an SASE at least 4" x 7" by 8/8/14 fo: Stop & Shop,
P.O. Box 55888, Boston, MA 02205-5888, ATTN: Triple Winner listing. List available 4 weeks after Second
Chance Drawing is conducted.

11. RELEASE AND LIMITATIONS OF LIABILITY: By participating in this Promotion, entrants agree that The

Stop & Shop Supermarket Company LLC and its affiliates, parents, subsidiaries, representatives, consultants,
contractors, legal counsel, advertising, public relations, promotional, fulfilliment, marketing, web site providers,
web masters, and administrator, and their respective officers, directors, employees, representatives and
agents will have no liability whatsoever for, and shall be held harmiess by entrants against, any liability for any
injuries, losses or damages of any kind to persons, including personal injury or death, or property resulting in
whole or in part, directly or indirectly, from acceptance, possession, misuse, or use of any Prize, entry, or
participation in this Promotion or in any Promotion related activity, or any claims based on publicity rights,
defamation or invasion of privacy, or merchandise delivery.

Except where prohibited by law, Winners grant to Sponsor (which grant will be confirmed in writing on request
of Sponsor), its parents, subsidiaries, affiliates, retailers, distributors, advertising and promotion agencies,
suppliers, and those acting pursuant to its authority, the right and permission to print, publish, broadcast, and
use, worldwide in any media now known or hereafter developed, including but not limited to the world wide
web, at any time or times, each Winner's name, portrait, picture, voice, likeness, and biographical information
for advertising, trade, and promotional purposes (including the announcement of his or her name on television
or radio broadcast) without additional consideration, compensation, permission, or notification.

Without limiting the foregoing, everything regarding this Promotion, including all prizes, is provided “as is”
without warranty of any kind, either express or implied, including but not fimited to, the implied warranties of
merchantability, fitness for a particular purpose, or non-infingement. Some jurisdictions may not allow the
limitations or exclusions of liability for incidental or consequential damages or exclusion of implied warranties,
s0 some of the above limitations or exclusions may not apply. Check local laws for any restrictions or
limitations regarding these limitations or exclusions.

12. GENERAL CONDITIONS: Sponsor reserves the right to suspend, modify or cancel this Promotion if the
security of the Game Tickets or integrity of the Promotion has been compromised through fraud or any other
manner not intended by Sponsor. Sponsor’s failure to enforce any term of these Official Rules shall not
constitute a waiver of that provision. Neither Sponsor nor anyone acting on its behalf will enter into any
communications with any entrant regarding Promotion, except as expressly set forth in these Official Rules.
Sponsor reserves the right at its sole discretion to disqualify any individual it finds to be attempting to tamper
with or undermine the legitimate operation of the Promotion; or who violates the Official Rules. Sponsor shall
not be liable for technical, pictorial, typographical or editorial errors or omissions contained herein.

Copyright © 2014 Ahold U.S.A,, Inc. All rights reserved. Triple Winner Game® is a registered
trademark of The Hutton Company, Inc. Stop & Shop® is a registered trademark of S&S Brands LLC.
Our Family Foundation, Inc., a non-profit foundation affiliated with The Stop & Shop Supermarket
Company LLC administers this program.
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| the first Annual Jake Gittlen Memorial Golf

fo rty "ﬁve years Of g iVi ng small fundraiser has skyrocketed Into a

multimillion dollar foundation dedicated
to cancer research and the pursult of a
cure. The Jake Gittlen Cancer Research
Foundation at Pann State's Hershey
Medical Center Is celebrating their 45th
year of giving, enabling passionate and
dedicated professionals to continue their
important work.

|
Taurnament In 1970, What started as a ‘

“In today's economy, funds are tight and It's more difficult than ever to keep the research moving forward, Donations

and support from our local communities are vital, and that's why our partnerships with companies llke GIANT Food Stores
ara so important. GIANT's fundralsing efforts have raised more than $6.2 million since 1984, ensuring the avallablity

of funds to attract the best of the best to the PSU Hershey Medical Center. On behalf of the foundation,

| would like to thank GIANT = and GIANT'S customers — for their continuing contributions.”
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1970
First year of the Jake Gittlen
Memorlal Golf Tournament.

1990

Foundation moves into the
new Bio-Medical Research
building In PSU Hershey
Medical Center.

2014
To date, GIANT has donated
over $6.2 million.

incer Research
 Foundation at a glance

Dr. John Kreider discovers
a development that leads to
the human papillomavirus
vaccine, Gardasil®,

2007

/ ® After 20: years of research,
= Gardasil®, the vaccine for

GARDAS]L human papillomavirus,

Is put on the market,

GIANT has been proud to work with our assoclates, vendors and members of the
community to join together In the battle against cancer. Through the purchase of
products In this booklet, you show your support as we work together toward a cure,

Cl: C3 HB-C C3 HB-M *

Edward ). Gunther, M.D.

Discavery of Caoperating Tumor Cell Communities in Braast Cancer
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41, oz, bil, 1619107

Bawa with BONUSCARD

Gelnatial Soasonings szag

Bolacted Varlollas,
20el. box
12027

These vendars ara proud spansors of the Jake Gittlen Cancar Research Foundation.

ey

M Barilla

b Mlnwwwn'ah Meal
Salaeted Varioties,

| Do php. 1613764

SBavs with BONUSCARD

Draamilaids

Healthy Pasta
Selectad Varlalles,
12.25 oz, box 1410380
Gava wilh BONUSCARD

2/°5

Hormel

am
Luncheeon Meat
All Varlalias, 12 02 can
1815094 Save G8Y2

& 50°

Chl-Chl's
, Salsa

Galeetad Variaties,
24 oz. Jor 1815585
Sava with BONUSCARD

—

1 Fruil m:wln 4 Paclc
Selozied Varl
18172 on pun. 1812037
Savn BOY2

® 50¢
mﬁ lINlr ﬂrlnﬂ

I|Imul\ﬁlﬂ||lu,
ﬁ Mntcr nf Mixes 5349
Celealial Seasonlngs szgn

0.25-0.8 02 um.wmu
hehd Wnnh-
a:u |L H. bil. 1622817
Wellnesa Tea
Bllmg“ Varlallos,
20ct.
= 1612010

Bava vith BONUBCAR

Page G HB
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5
:
g

$q29

Mellhan
Tabasco Sauce
Ealecled Varlpiles,
21, oz, bil. 1696707
Save 307

2/°5

Jack Dmlll‘l
Marinade
-, Selectod Variniiss,
/ 12 oz bag 1614000
Save with BONUBCARD

. Botty crauhllr
e
i 105 ez, cont, 1880214
Sava 42

unlfhn Blossom ssm

ﬂ Wlﬂgn
Bava 0"

Bmucker's
Sugar Frea
Safordan

COL: €7 HB-C G7 HB-M .

2I‘4Q

@ gge

| guld-ré‘s
rown
Wt
12 oz. bil. 1656980
™ g Sava 60"
T 1‘ 1 0 n"
z Waesson
Canola or
Vegetable Oil
| 24 1. oz. bl 160403
with B
‘l'amm Sauce
] ammd Varlatlos,
B oz can 1665005
Sava with BONUSCARD
Bmu
ﬁ mv!pmd 22!
mm auu-n
174-20 o, ¥aueszo bll,
1609454 Bave 20°

Smuckers,  $479

Bave vl

Thesa vendors are proud sponsors of the Jake Glttlen Cancer Hasaamh A

'a
p ! m‘:m
8 |lul. ar o MI.
1688484 17 oz 1!!“\0

Sulested Varletiea,

L. 40 o bil, 1613934
Bava 10%2

m

s

Dulacled Varelles,
' 18 ex. bil. 1613032

Snve with DONUSCARD

$599

Sweet Baby Ray's

2/5

Bln Sal.mu

" i pes e
i A

Ounn Jolty 2’34
‘lllﬂﬂ

8ava with BONUSCARD

214

]

2 $150

& | geuge
Pura, Light ar Extra Viigin,

_ 26,311, oz. bl 1613034
Save wilh BONUBCARD

2/°3

Fren
I Dall Brown
{ ﬁ Mustard
E- i 12 oz. bl 1612622
4 Bave 1042

2/°4

Frank's

1 Bﬂ&lnll

- RedHot Sauce
12 L oz bil. 1612635
Have 90V2

o Nalural, 1508
1621708 Guva G

- mr::ﬁ;mzﬁfl

R’
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Ipport €an

5379

=
afné

products

88"

Snydet's of Hanover Nabisco Klng Bize
Eatsmart 100 Calorio Gh n or Bip Bag Snacks
Snack Packs s-mud Varlslies, || Selactad Variaiies,
= Balected Vadotles, oz phg. 1005602 ot bag 71,7644 oz phg. 1002239
B5-7 oz. b Bava vilh BONUSCARD ‘W'{W Sova vilth BONUSCAAD
1808336 Have 13 Save iR
Wise Frito Lay Honey Maid
|, Cheex Doodies v gln Crisps Ganilna Chips % j Graham Crackers
- or Papcorn ! lu;L 3 Selectud Varlsties, gt J, | or Grahamiuls
~  geleoted Varlelles, | 8-12 oz bag Lt Splpcied Vedellns,
0.26-9,25 oz bag 1805995 Bw-zﬁ' 1600779 = ' 7144 ez pla. 1603243
Save 110 Snva 2 Sive 50'
B 3 2/55 3
| Pepperi sridge Farm Estsmart Rold Gold Nablsco
, Gol Gerden Vegale Pratze! Il Famlly &ize Ritz Crackers,
lluul'u wuun. | Stlcks  Snlncted Vuvixiles, Orao or Chips Ahoy! Cooldlas
6.0-0 62, phg. 7 bz Bag 1605862 I 3518 o vao 1608770 =, Soleciod Varlolos,
1597608 v 20° Enva 112 1s-an.n oz pky. 16022563
Bavo 5O
—==2/°7 537 5390 . 2%
b“ i
Brookslde Estamart Nabisco = sefedebid  yabisen BelVila
Pouches MultiGraln . Single Serva Brul:fnt Bigeuiis
alscted Varlsiles, Tortllla Chips * ) Munch Packs + Boleatod Varlsiles,
Ton muumn 10 oz, bag 1803002 Golected Varistius, 0.0 o pky. 1602239
Savn 184 Bava 20° H!.?H!-llkﬁ,- 1602263 Hava 80*
Bave M®
Harshay's Pieces, ¥, Blue Diamond Grai Bum :,‘ig;:,:,’,‘.‘
i Drops or Minis W - Almonds | Salooted Varites, B0 €1 phg : Popca
T g OO, Filichy i R ST S v, 34 .
32 5
B i BONLIS CARD b Sova 80° e frnidiiathis
Emerald of Blue Dlnmnnd Fiva Gum Qb Pap-luml
&, Californla Nuls 100 Calol et . st . Papeo
100 Calerie Packs Low Indlum Atmonds | Buvo 80 ﬁ Selooted vm-un.m el
q T lnlmudwrmlu. 4,20 p | Sicz-m 63471
8,02-4,41 6. pkg. 1583408 1008716 Bava 76t Save 80
Bave W
Blun mlmnnﬂ §7590 —

Emerald
Mixed Nuts

v,

Save 70

GOL: 2 HA-C LB HO-M

am BE

al avm'- & Splty or

*

Bmhd \«‘M!'ﬂln.
ﬂ oz. Wﬂ'l 1808710

Lifesavers

Orville Redenbacher's Salecled Varlalies,
Pnpcarn 2’5 5 g f:ma::- pleg.

LE Bave38v2
mw
Bave with BONUSCARD

These vendors are proud sponsors of the Jake Gittlen Cancer Research Foundation.

5249

3 Pack
Selecied Varlalles,

| 3el. pkg.
1615451
Sava 50'

Fage BHB
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lﬁl“mi' e these py

2/36

OII.UIIDI'I
_ Plck
Al mmn.

20-921l, o, plg.
1806860 Save *1*/2

s2

- Cedar's Hommus
All Varlolias, B 07, phg.,
Whor Avallable or Nactarines Gilsp and Juley
2 Ib, bing 1663661 - 1683664
Save BOVea. sm’ 5040,

/ 1588130
Bava "1"%en,

SR T

Frash Peaches, wnhlnaton Aed
. Pluma, Pluots, Deliclous Apples

3 3 fea, a= 3 foa I 7
Sabra Salsa Sabra Sabra Dip
Al Varlaties, Guacamole All Varialies, y BIIId‘BuwIa
14—1ow pleg. Al Varistios, 8 oz, phg. TRl 100z pkg. © Al Varletios
1628757 Sava 50%ea, | 1625757 Save 50Ven. ¢ 18257567 Snvo 60Ven. 1641513 Save 8BYZ2
s 5 fea. 9 fea. 2[ 7 1 o
M monrmmr Hebraw National Hatiiold Nature's Promise
ik ol Frash Shaved Beof Franks 'ltlﬂln H“%“,E'u““ Ty . Cooked or Raw Shr
iR Binch et Faly Pk Family Pack i, Btal, PA . " Frown, 120z, pkg 1644919
 Salecied Varotles, 10 o phg. =2 34 oz phg. 1568460 1 4 hpp-loml.lmmu.m Save with BONUSCARD
1600919 Savo M{oa. Save "1%ea, 1599183 Sava '2'V2
Hatfield
—E51 Meat Franks m 2,$5 s1 1
] 18 oz plg. 1641436 Oviass
Hiiayilh GO CATR i Heiteld e
Hatileld 7] Hatle Baneless Ham Steak : : uunmu Dinner Ham
SIIn-d Bacon s7 i _ _fg:‘“ﬂ'iﬁm"""' Al vssten, 1. “‘_“ 310 plg 1568174

= Save wilh BOMUSCARD

Iul.pkg 1!414!!

Back to Nature Bacl to Naturg
Crackers Cookies

Saleclad Varatles, Baloested Variotios,

4-8.8 oz, pkg, ) o 45-12 0. pkg,
1810804 1882817 - 1810804

Sava with BONUSGARD Save 11%/aa. Sava with BONUSCARD

Dr. Jong K. Yun, Ph.D.

0r, Yun's labojatory |s studying the rile of fheenzyme Sphingasine Kinase (Sk

i1 gEneer gawti and Werking te optimiza 8 novel Sphingosing KifEgs Inl'nblw
(K1) s an antls ('.'ant:nr iy Talingsabanatony diseoveninsda tha flincis.s [ong
And eEji=nAIVE Fraciss, wihish s why fundesing is so oicial la the develepmint
ol e et Nt

NI RIS T ey

G0L: 63 HE-G C8 HE-M *  Thess vendors are proud sponsars of the Jake Gittlen Gancer Research Foundation.
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s Aar fs 51] ApDEE call rer I

"jii'\-il-gulf“.

405

Brealslone's
cotta?ﬂs Cheese
MI \Fnlli 5, 16 oz conl.

Bw- th BONUSCARD
$399

Fﬁ?o

Strlng Cheese

= Al Varielien,
6.33-10 &2 pko.

1614200

Bava *1%

70%

Pum.l Ohlllnd Tea
Vailollas,
67.6 . oz cont. 1612884

3200

Save o0’ ICraft Natural
Sliced Cheese
Al Variaties,
7-8 0z pky. 1612808
Save with BONUSCARD
$279 = $289 ¢
) off
Sarganto Horizon
i String mﬂh“n Tty ot Half & Halt
" or Sllck Cheese, . %, 3
© Al Varjolies, 8= ) otTep! Hlnm« 1629528
e e IE """‘“""““'“ ‘Save with BONUSCARD
Exfae Boumarogmo R Y

L]

2/

ey

: c Land O Lakes

§ mldod GChease Flnotu%nddnd Cheese Half and Half

All Varlollss, 5-8 oz pkg. off  AlVariolles,

1813000 Bava 302 1042000 Save nm 3211, oz. conl. 16366268
um vilth BONUEGARD

508

Swiss Tea
or Drink

© Al Varlotins,
.1, w-nunl 1808728

Sava with BONUSCARD

2/°4

Hershey's
Yogurt 2 Pack
Al Variolles,

12 oz, pkg.
1B0B3B3

Save 5042

3319

Yoplal
Gnukk‘v'ugurt
All Variatlas, 21.2 oz. pla.
B3B3

505

Dvar the Moon
Milte

Al Varletles,

B4 11, oz. cont.

1608731

Save with BONUSCARD

505

Tamplco
Drin

- Al Varlotlas,

128 fl. oz cant. 1600733
Sava with BONUSCARD

30°

* The Laughing Gow

@ Chease Wedge
- Ali Variellen,
- - | B oz pkp.
5 1814043
clune s 9 9 Save with BONUSCARD
S L
2 7 _40¢
QLN mu‘ a.nu"n'" 3 | B
Deluxe Choese Slices 0:," Al vartion, 91, o2. cont. A,
AVt 1202 phg. 1611241 P Y Sava vilh BONUSCARD
g0Ls C10 WE-C C10 HB-1 * Thasa vendors ara proud sponsors of the Jake Gittlen Cancer Research Foundation. Ppage 10 HO
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Ty g i g, gy

Y Ry =~ ——
Helnz Ore-lda Fries, ‘5 41 Healthy Cholce Meal, Green's Magnum
. Hash Browns or Cofé Sieamers .. lco Gream Ice Cream Bars
., Tater Tols or Frozen Yogurt S Salected Varislies, . . 3ot phy,
Solociod Varlelies, Balecied Vardolles, 448 1. oz cln, 1614484
1032 ez 1507248 8.5-12.5 oz phy, 1606594 Bave M%/2
Save with BONUSCARD 1635789

$ $/A49

~, Selacted Varlaties, ', Selected Varisiles,
Solacied Variaties, m:m. | E:is‘ Eagl. phg.
Tooraas P ' Savenevz Bave 1B
3 ___ 5 3% _ 2/°
Totino's X Joad Olé Atkins 14 GIANT Hmm
Plzza Ralla L ‘Ihqumn or Burrlton ! Frozen Entrée : l':lu‘funmh Yogurt P,
Salectod Varlatios, claciod Varlalles, Eelecied vum Greel Yogurt Ban or
ot phg 1y 628 s B . Campanion Frozen Dog Trals
161191 L= 1660862 1612018 Vidaties, 09424 2. phg,
Bavo 80¢ Bama Bickiom 162662
Sava with BONUSCARD
'Nlhlrll Corn $
1 i 5 1
y ':'}.‘Lﬁ Em e
| Athens Athens
Green Giant Fillo Dough Fillo Dough Shells
i t)
Frozen Vegetables 14 A Tavestr  Save 50°
¢ Selected Varlotles, 7-10 oz. pleg.

1611087

LB Chang's lab plonzans atie seneaning i zebralish o find new
ave (olated tocancie M (pb sludied & process called geham(e net:
b bialish and wa 1 Gondut ssenings for miulants thal inutaied 2eh)
cells nicre fadiunnty, wilch Is what coneer Gells do As part alibis resgareh,
| DF Ghigng dipE e image an ealic roetnalish in thiee dinenslons

|
&

N, \‘\ bt b Gty 'l\,:'[-ﬂq
0OL: £11 WE-C C11 HB-M L These vandora ara proud sponsors of the Jake Gittlen Cancer Ftasuamh Foundation. Page 11 HB
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r -1,:‘\"--\.:“'&" s roducts and Su port cance

|

0ld Spice
Bar Soap or Body Wash

Bar Soap, 8 el. pkg, or Bady Wash,
16-16 11, oz. bll. 1622483

St l=facfs

Sava with BONUSCARD
Sofisoap or lrish mm Body Wash of 2’ 6 : 6
Bar so-'; or Softsoap ﬂmﬂ oap Refills ﬂolﬂm Oral Care Bayer
Body Wash, 15-18 fl. oz, bil,, Bar Bowp, : 1, Opfc Ve ol T Fllmtonau\rlumlna
# e, pieg. of Aol 28-32 fl, oz, btl. Puck Tearpuse, -0 ot or 30 Vo Peck (50 Sulected Varatlos,
1604088 Save with BONUBCARD = | Tohbash, 2eL n«wm-mh B0-80 1, plig. 1615113

- 3080, ot bl 1612094 S wily BONUSCARD

DId Eplce

Il;‘r?mﬂlbm‘: Mnumwnh 51 099 Aup!ﬂn

ﬁumpno or Condifioner

2, mm. 16-138 1L oz bl 160053
4 1. 151511.!
Sava 1022871' Save '1".'9.
$2 o 2157 1 8
ﬂondy TangleFix Old Spice Red Zone Zyrta
Bru ar th culloounn Llquid ﬁ-l-. 4ot ar Om A Duy vuamlm.
:mhldnmhn?lm Goody ! H m L ]ltalg;ln. 45 ct. pkg. uurmw
£ with BONUBGARD Ss Ak HoniSCARD Eava wilh BONUSGARD z:;fﬂ:‘ .

Bady Fortregs Nature Mada W

Hudy 1o Drink Whoy Proteln Vitamlns : Lﬁ Pain Hailnf

halas : 1h, gont. Solectad Varlotlos, i 80 ct, pkg,, Excluden B Hour
4441 11, ox. pkgn. 1812728 12-300 ct. bil Ariniits and Migralne 1631038
1010084 wl with IUNUIOAHD 1010420 Have 08%/2

lina Always Radiant or Tampax Radiant U by Kotex Max! Pads,
Meal Bars Infinity Maxl Pads or Pnr! Tarnpunn Linera ur‘rnmpm
61, phy. mmmmm 16-20 o © Puds, -i0e, Linen
1810 f2-foier el.pleg, Bomd Wumm Mwly 1!21!50 ¢ o Tumpone, 10k 030032

Excharioos Apply mml Save k0! Sava with DONUSCAR Save wilh unnm
COL 012 HB-C 12 HE-H ¥ Thaese vendors are proud sponsors of the Jake Gittlen Cancer Flaaearch Foundation, Page 12 HB
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Selactod Varlet
150 {l. oz, bil, ‘!012“5
Save 30°

Baloctod Varlatlos, 18 et phg.
1818775

Detergent
oﬁ So'lur.tade Vhrrigdlu.

1924 fl, oz, btl, 1815889
Sava with EONUSCMD

s y Tide s 9 Dawn
4 Pods Laundnr Datergant 5 Liquid Dish

sagg mIH-Pu 0se 9349 gmflln tval:ndr‘x"l‘:lmrgnnt
mun o2 bil, masu

Oxi smn emover g:umvmuu.

o ok,
okt ooz 1658845 Savo wilh BONUSCARD
Save 1 Savet{® Sava 120 '

T T

[ CHriston:

His Inboratary'a goolda inelude Wating pratoctives and pravantiye viveines,
e stucien are desgnae to fidaimaue HEV ek takare i bes
cundidetes tar Bl proteiiee Al ERcond gens i iviedHas.

ey e

R e

BOL: £13 HB-C C13 NE-M " These vendors are proud sponsors of the Jake Gittlen Cancer Rpééaréh'?dﬁhdailon. ' Page 13 |||
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N

/| ¢ Do e T Cups s 4 Bounty
0 Ulira Moments Pates Paper Towels
O, Then, et f2az, Hel o i, 8Giant Rol,

Cotto I'lllMlc?l Roll =Tw
or Flushabla Cleansing Gloths

Mega il Clasb cebhin, OFF st tin i . 0-105 shaa pe sl
1612609 ] 1615805

¢
off

Quilted Northern == Bra

Bath Tissue B 3§ 3 PaperTowels
6 Doubla Aol 1612650 Mg MR TGS Gl gopror 1e28m
Save with BONUS Sava with BONUSCARD

$19®  75¢

$400
Libman Freedom! W H: %

w B60¢
o aff
Hefty

Reynolds
_ Foam Plates Spray Mop " MNan-Stick Foil Tall Kitchen Bags
| 0-50 ck. pk . 16105 “E mpru 169154 l‘ﬁf 7580, 70l 1610601 Solacted Varleilas,
il sava with BONUSGARD Sava 4™ ' Sava with BONUSCARD GE-B0 Gl bot 1610825
Save with BONUSCARD
| — -5 ' 5 / 1 1 1 1 65 oft
GIANT Libman Libman Dishwasher
\ o Promium Bath Tissup . ..ot Tornade Mo Utility Bucket . Magie
w 2Doublo el i _3-;5; 1l g, 8941 W sea buckel 1601841 ¢ 121,07 bk 1610394
TEE0 shartparrol 183308 S8 Stva wilh BONUSCARD . Bove's® Bave with BONUSCARD
$-| 09 _— 3899 $400 =l 10%
A A - ofi i o off
; Bosch-Nut Just | . pampers Diapera "2 ' Huggles = Gerber
K Baby Food b 2 Jun"::n P-ukp gy i) ni’ﬁ?mmmmm \o » ot LIl Entrées
t@ Baleciod Varlolles, Belncted Varlollan, E: Suciad Varolios, 5 AilVarlatles, 6 6-6.8 o pho.
L '3 4.26 oz, jor 1818163 16-50 et. pkg, 10110688 E | 320-400 ot phg.  1B27600 = 1611865
Save with BONUBCARD Bava vith BONUSCARD
{£oL: 14 1B-C C14 HB-M " These vendors are proud sponsors of the Jake Gittlen Cancer Research Foundation, Page 14 1B
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Smart Living

8 Inch

Nan-Stick Skillet

1622705 Save with BONUSGARD

Smart Living
3 Quart
Sauce Pan with Lid
1622705 Bave with BONUSCARD
Smart Living
40 In

ch
GCeramic Skillet
-—- E“arg'lzer Max 1622705 Save with DONUSCARD
Batteries

0
Family Pack 2 5 / 0
gz:r.m“ol‘m 1637978 fo

-]
.4 25% tag 25% 8B
d T
| Enargr 0B 20 Watt GE 11 Walt % Rubbermaid
Ukiato 5\3 | foal 0 LED % RowealAIDLED LunchElox
) ‘Lrhhmllﬂﬁﬂll a mﬁ Ty Y ?;;IS;:\MIUHI
a.::h.&a:.d\h 1emn 1 1MV$|WNUW 15 Tn'ﬂ — | Aafah

Smart Living Smart Living
Flex Straws Can Opaner

100 ot. phg. 1622708 1622703

Sava wilh BONUSGARD  Snva with BONUSCARD

Smart Living Smart Living
Bag Clips Paly Gultlng Board
dol, phg. 1622705 det.p

Bave with BONUSCARD SIMI wilh BONUSCARD

Paper Mato [ |

lr.ykdo Pens
Sava with BONUSGARD

Bnapwai

Ceroal Keepar

153 nm conl, 1697090
Save with BONUSCARD

Dr. Gary A. Clawson, M.D,, Ph.D.

Much abie Clavwson's work Wsss hatmtachnology = the siuay af pitler gn
& molazulan aid atomie leyal ~lor early carie Elon, Wit Ao il ineugs
anmaknania. His group by also warkihe (with B L AR GG
Sl il DRI that TeCOENRE TN ronny diiterent typses af HEV (6 LS8
n detetionadmanitantg PV yEEENS responsa

£0L: £15 HD-C 615 HB-M . Thesavendors ars proud sponsors of the Jake Gittlen Cancer Research Foundation,  page 18 #3
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. toallof our 2014
. charitable vendor partners

thank you

= founding partniis ———————————""—"— e —————
CROSSMARK i ._‘,f‘lll pariners —— = -
i i i
A == @ S al R Nty g!%
@Kfﬂlbﬂﬂy‘*ﬂfﬂl’k amﬂ' ﬂ%ﬁiﬂlﬂi@ﬂiﬁ @ﬁ

oz-__- i L Uktmetronds # egEmioD

#m‘l

gy @rors (@

~ platinum partiters

¥ LT W FiAaCaE
Georgla-Peciflc = kraftfoods e - 'S
silver partners sipporting partners
ACH Alldng Flarida's Natural Newmana
Barila Bayer Heallhcars Franch's Food Company Pepparidge Farm
Boar's Head Burrls Lagistica treen Mountaln Pinnacle Foods
Gargil Del Cabot Colfes Foasters Pesl Foods
Clamens Food Group GEA Insert Distribulion Haln-Celegtial PRO-STAR
Diiyka & Hoekalt LG Gadars Medllerranoan Herr Foods, Inc. Fed Bull North Amarica
Flle Lay ing, Foods Harshey Compary § 0 Jahnson
GE Lighting Chiquhia Brands Hormel Feod Corp. Sabra
H.P. Hood Cohen Produce Markating  Kon'a Foads Scatilas Fachl Tisaues
Jahnsan & Johnson Ceigate Palmolva Land O'Lakes Somenlo
Neblaco / Cadbury Dildson Speclally Foods LGS Speclally Sales, L1, Sparkiing I8
Halura Mada Duan Faods MARS Chcolatn Starbucks
Natura's Own / Tastyiake Diamnd Mars Patoarw §un Products
Maturips Farme DNE Warld Frult LS Marin's Potato Chip Go.  Symphony EYC
sandarson Farme Dala Frlt Bowla Matlx Saloa ‘Tho Libman Company
Snyder's / Lane, Ine. /8quish 'ama & Murkating Ine. Turkey Hil Dalry, Inc.
“Tha Dannan Company Darmina ik Vestcom Inlarnatinal
“yacn Foods / Tyson Bl mﬂ Wﬂm :m u‘mﬂm Walchs

one
m il FiralFruits Markaling Mew World of Rivians Rice m"rm

Our Famlly

IrJlJNI.JATIDN

@

e

addicienal sponsars

Church & Dwight HH
Enargizer Personal Cara
Greanling / Apio
HP Ahold
Insign, Ina.
Lily Transportation Corp.
Marva Mald Dalty
Meheas, Wallace

& Nurlek LLC
Musco Family Oliva Co.
Gesan Epray
On Tha Bordar

/Truco Enterprises
Pardua Farms, Inc.,
Patioleum Producis Cop
Ralnler Frult Carnpany

RJO Produce Marketing
Schmidt Baking Co
Sarvice Distibuting, Ina.
Stato Gardon

Slemilt Growers
Sterman Masser, Ing.
Sugardale Foods

Toll Solutions & Teshiba
Global Commerce

together

We Ccarl

Thank you to ﬁ QuadGraphics for thelr generous paper donation for this booklet.

£OL: C16 WB-C C16 HE-M

Page 16 HB
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working together

: towarda c u re

(ED St (FIREED roaochn: 4I$50
Al Varigties, soried Varletien, un

18 ez bil, GMWMUVMQ%‘GQ'_a“
M ﬂ H!. GEM.

Coancer Research Foundation B s onvsonn b TR

qm

COL: T1 HB-C T1 HB-M * riges offective: Sunday, Aus, 12.= Salorday, Sepl. 1, 2012, These Vondlors are proud sponsors of the Jake Gittlen Cancar Research Institute, Tabi HB

Suppuort local can
iy purchasing these pa

GiantFoodStores.com
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Warren Gittlen
Celebrating

It all started with Warren Gittlen’s drearn of honoring
his father's memory through the first annual Jake
Gittlen Memorial Golf Tournament in 1970, What
started as a small fundraiser has skyrocketed into

a multimillion dollar foundation dedicated to cancer
research and the pursuit of a cure. The Jake Gittlen
Cancer Research Foundation at Penn State's
Hershey Medical Center is celebrating their

43rd year of giving, enabling passionate

and dedicated professionals to
continue their important work.

“In tnday s

:onomy, funds are tight and it's more difficult t

forward
witl ¢
thén

npai

yeafs of giving

El BY
K. HOWETT J

DEVEL

IPED BY
N TH 2

COLLEGE |

N ever to f

o,

for thelr continuing contributions.”
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The Jake Gittlen Cancer Research Foundation at a glance

e 1970 —_

First year of the Jake Gittlen
Memorial Golf Tournament.

s —— 1982 -
g Dr. John Kreider discovers a development
that leads to the human papilloma virus
vacclne, Gardasil®,

Foundation moves into the new
Biomedical Research Building in
PSU Hershey Medical Center.

. .
——— 2007 GarDasIL.
After 20+ years of research, Gardasil®,
the vaccine for human papilloma virus,

qm 20 1 2 i | Is put on the market.

To date, GIANT has donated

ovaer $5.2 million.

GIANT has been proud to werlk with our associates, vendors and members of the

community to join together in the battle against cancer. Through the purchase of
products in this booklst, you show your support as we work together toward a cure.

Dr. Jong K. Yun, Ph.D.

Dr, Yun's laboratory is studying the role of the enzyme Sphingosine
Kinase (SK) in cancer growth and working to

optimize a novel Sphingosine Kinase Inhibitor (SKI) as an
anti-cancer drug. Taking laboratory discoveries to the clinicisa

long and expensive process, which is why fundraising is so
crucial to the development of new treatments.
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Purchase these products and support cancer research ‘

Coca-Cola

Pepsi
G Pack 6 Pack
Asgoriad Varuiles, Salect Varlatias,
616,911, oz bila, B/18.4 1. oz bils.
Save wilh BONUSCARD Save wilh BONUSCARD

m@@

L b
0 10 T $5995 3151 00» L
Solect Flavers,

Auomd Varloties, 16.8 Ml oz bil,
1881, o, bil, 20/2 11, oz cans an'ﬁil mm.
Save with BOHUSCARD Save with BONUSCARD Sava with DONUSCARD Save with BONUSCARD
("'\ r"\
|

uY 5 o

OBD Bt B0 499 s S99 Fiieces,

33841, oz bil, Salact Varinites,
1 gallen eent. mu I'I.w.hlll.
Save with BUHUSCARD Save with BONUSCARD Save with BONUSCARD Sava with BONUSCARD

w $377

-

Selacl Varialias, [ e
m 1l.oz. 2011, oz. bil.
Bave i pnrwucmu Save wih BONUSGARD "
7 ¥ ]
—_— |
) $1099 @k 2/5400
4’ 0 Canada Dry = Lipton
1 Liter J Natural Tea
All Varioties, { RedBull Sn.lpple Select Varlation,
A1, oz, bil. ln-rn Drink 201, 6 bil.
1 ngll Sugar Fre ﬁ!i by :IM'“;.'II. :
Irﬂl' | on
Snva with BONUSCARD ey ug.:_ ol S o UscaRp 54V with BONUSCARD
Save 1%
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Purchase these products and support cancer research

Frito L‘y Uu Tw ] ""

Rold Gold Pretzels Kettle Classics c&@f’ :

or Cheet Potato Chips ® ]
Beleal Varislles, T g-8 ‘k

Beloet vmnum l—1l oz bag

Sava with BONUSCARD

1=

2,5600 Mlniunanﬂlll 2’56“ Mﬂ"gﬂ'& " 554 ﬁvmﬁmmm- 339 E‘.’E‘S&f." ‘”‘

Rourm 'mnngln or Srips, Chasso Dip, Nnn‘hn Jﬂnmﬂ

ar Guacamele Dip, 21—&1 nu:kg 1820 oz bag
11.5-16 oz. Jar
Snavae with BONUSCARD Sava with BONUSCARD Save with BONUSEARD Snve with BONUSCARD
ﬁm 2$G00 gRiE 2/$400 2/$5500
1
Speelal K [ == eebler Kesbler
s:luu nr chim e Sandwich Crackers Chips Dlhmcuakm
=1 Salect Variaties, Saloot Varlatles,
2 aqa-e g 11 oz, phg. kL \emsu.m .
) Sava with BONUSCARD Bave with BONUSGARD Save with BONUSCARD
$40 $ 2/$
518 OO0 s ,2’ 4,00 4l (oo 00
Huz. m Sunshine Cheex-lt 1 L5
Seainl i arWhla ; #.:L“ """&!"’ ol i %"Jh'x?fu".u““
{ 6f of
Save with BONUSGARD Cheddr, 6-7 oz. pig. Saytinu 1l-|ruh( 10-14,6 07, bag
g Bave vilh Bave 0842

Retinoids are Vicamin A derivatives that are known for treating
skin conditions including severe acne, Dr. Thiboutot's laboratory is

Idencifyingthe ways that retinoids can change the growth of cells
and affect the immune system in hapes of developing new cancer
treatment drugs with fewer side effects.
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Purchase these pro

©Old El Paso
Dinner Kit

sb—h‘l ox: I:ou

205500

i with BONUSCARD

T
SwantBaby Ray's =
Barbecue Sauce
18 oz, bil.

ZIS300 @;

Sava wilh BONUSCARD

@ 2/$400

Mission

Flour Tortillas

of Burrites, 10 ot.

#+ orFajitos, 20 ¢, phg,
b Save with BONUSGARD

205,

Grey Poupon
Mu.;ml i

All Varintlos, B oz.
Bava with BONU!

$469

Dreamfialds
Healthy Pasta

Al Varistian,

13,28 oz box

W Bave with BONUSCARD

$315

Sweet Boby Ray's
Orlginal
Barbecua Sauce

o

40 oz, bil,
Snve with DONUECARD
S 1 69

Minute

Ready To Serve Rice
Assaried Vadetias,

2 Pack, 4.4-8.8 az. pkg.
Save wilh BONUSCARD

COL: 76 HB-C T8 HE-M .

Dale

Frult Bowls
Frull-n-Gel Bowls,

4 ety 18-17.2 oz phy.

$925 g~

Save vith BONUSCARD

Frank’s Original
RedHot Satiee

121, oz bil,
Save with BONUSCARD

Smiucker's
ugar Free
Grape Preserves
12,78 oz, Jar
Save wilh BONUSGARD

5349

g:?: Snuce

14 oz. box

Sitva with BONUSCARD
Mission

Soft Taca Flour Tortillas
mauum Styln,

BM MIh?ONUQCAHD

Solact Varlellas, 18.5-19 oz can,
Excludes Low Sedium

$189 &

Sava with BOHUSGARD

Plates

Hunﬁll Microwave
Compleats
or Chi-Chi’s Flasta

“§‘-i‘“iss L *

ts and support cancer research

Progresso Traditional
or Rich & Hearty Soup

2 ﬁ 2
T L

Save with BOHUSCARD

- 4I$500

Eave viih BONUSCARD

- 2/5500

+ Planters

Peanut Butter

= Creamy or Crunchy,
16.3 62 e Natural, !Eu.llr

2/5500

Helnz
Tomato Ketchup
40 62 Bguasze bl

Savo with BONUSCARD

Sweat Baby Ray's
Original

Barbecue Sauce

B0 oz bl

Save with BONUSCARD

10:10

Wish-Bone

Salad Dressing

&1, oz bll,

Sava with BONUSCARD

These Vendors are proud sponsots of ma Jale Glitlen Cancer Research Institute.
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' Del Monte

Emh:cum
mmu u.‘m. s
mmm BONUSCARD

21 9
Smu.clur‘l s;:::lzz

17.4-20 o2 squesze bl
Sava wih AONUACARD

5469
Suecess Rice

4 Pack

‘White or Brown,

14 o hox.
Bava with BONUSGARD

$249

%Ic Daniel's
arl & Sauce
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Purchase these products and support cancer research

@

4/ 5500 Inllun Lum'll Mt $5 OFF e ulmyr. 3’s1 000 S:}:;‘;;';,‘;':;:‘m 539 Naturel Promise

areribs Assorted Varloties,
36.8-07.44 o, pkg, !hﬁl u‘t-ﬂu 7 oz elemahall pko.

Savo with BORUSCARD Saua wiih BONUSCARD Sava with CONUSCARD Save with BONUSCARD

o

& e

fea, Boz pkg.

W‘“D’-ﬂkﬂ 1BW¢‘ |°%‘d’ll and Angus

Savs with BONUSCARD sava with BONUSCARD fave with BONUSEARD Baye wilh BONUSCARD

$4 sy 53 et 00 K e 215100 ;:"“

Jumbao

Navel Oran
Swael and Julcy, 215,

‘E} u@‘a - .
BelGioloo Catars 9
6?62 Mlllllﬂ"lch“ll s5 Jea. :I!I‘VTHTP $4 :
ea.

8 oz, plg., Whera Avallable

Save with BONUSCARD Save with BONUSCARD Sava with BONUSCARD

Dr. Kristin A. Eckert, Ph.D.

Dr. Eckert is worldng to understand the molecular processes that

cause rutations in human cells and to understand these
rnutations in the context of disease, She advocates individualized
cancer therapy based upon a tumor's genetic makeup,

COk: T7 HB-G 77 HE-M . These Vendors are proud sponsors of the Jake Gitlen Cancer Research Institute,
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General Mills
Cheerios Cereal
14 oz box

$99

Kellogg’s

Cereal

Com Flakes, 12 oz.,

Ralsin Bran, 18.7 oz

wor Ralsin Bran Crunch, 18.2 o7, box

Save with BORUSCARD

Purchase these products and support cancer research

215500 o

Jolly Rancher QU Oreo Mature Valley
or Good & Plenty  QIAL C Ultimate leing Granola Bars
Cand e Orginalor Chocolate Cream, £,7-8.94 az. e Naluro Valloy
1oz, : . - 7oz wonl Granela Thins, B oz. box
20500 B 25400 gt 25500
Save wilh BONUSCAND Saue with DONUSCARD Save with BONUSEARD
5329 ) 25500 P 3369 _@ 2/$§00
g t‘nnl Emerald s Bear Naked ﬁ Kashi Granola
# nm Nulql I:Iumn Breakfast On The Go . Granol or Ceraal Bars
By 75 0x pho. S Gavavan BovUsGARD To| bradeepng.
"""’ ———.  Savewilh BONUSCARD ' Swva wiih HONUSCARD
ﬁ Plilsh - = Kellg Kell :
- mnm"r II. | w. Po o 12 pack ﬂ" Nu:mlmﬂ Bars m:- ﬁﬁ-#lnmm
oz. o Pop-Taris oz. boX
' mom: 4,88 or. pkg. BWIMHBDNUSGAFO
of Pizza O, u-mu.m = Sava with BONUSCARD sm wuh HONUSGARD
Baova with BONUSCARD 2
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r..%'&. Pegmﬁl BT M:llﬂﬁ'lﬂlll y sh;’m"lmuua
B%Hmmuwmlv Hm!i ngwl;wll' 5 - :11':.“ Varlolles, ﬁ ““ l(
Swve i BORUSCARD Save il BONUZGARD m ; Ste AL
2/$300 35500 @ 2/5400 - $G29
1 Duncan Hines Hershey's lce Brealicr Weber Grillin Golden Blessom
Signature Cale Mix =F_ Mints or Breath Savers S|Iﬂm or Harbs Honi
A1 Vartglles, 16-18.25 oz, bax, Assoried Varlatias, 24 ox. Jar
Exchides Clastia 1.2«1.5 2. pka. 252850z, bil, Sava wilh BONUSCARD
‘ Save with BONUSCARD F Sava with BONUSCARD = Sava with BONUSCARD
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Purchase these products and support cancer research
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569 %m-m‘;?mg% 3399 %rmulwmelmﬂ ZI 560 :?:E:‘:u e Julee 469 lwdml’nwd-rh'lln

Select Varlolles,

?ﬁm |un 101-101.4 1L, oz. bil,, 041, o b,
10-12 ox. bag Some mmm-w Excludes Ezssentinls
Saun 130 Sava BO* Bava*1"/2 Snva with auuumnn
ﬁ‘\ 5899 .215400 - $§99
nnl ta Pri Osuan Spra Starbucks
= un\1 ating, 12 &1, pko. Dlat & o s'l'.?\'.‘l'ﬁfu:. L plig:
- Pomegrinile Blrl'Hnl.. Swve50°

§799 g@ 2ls5oo ?m 2/$400

. | Mowman's Om 0 ‘h' Svtl o Ajplu& Bv'a Sﬂrbulc'lu
n o STiC e
- zsﬁ"m{w‘““m' “’ Lomon, Graps, Posch or  (MERNERC SRS rh|r.“ . AII Vl'rwu, 10 ¢t pha
i 5 18 .~ Pomagranate, 10 ¢l MI.?! 1l. oz boxes Ly ool
mm.mnun Save vith BONUSCARD sm/2
$39 1& ) 539 qﬁ? 5349 @ 579
e Totallylght s i B Starbucks €
'n W Ug pnde Powkhﬂd DrinlMix = Mﬁ?tﬂrllﬁln:‘q,:u. or i) Wh;'h“m an«::nd,
All wulnlu. { nmlvmnln 20¢l. phg. Te Go Stloks, ﬁ All Flavorm,
mnu.m L o B-20 o, pkg. 11-12 oz, bag
Save B0 Lt Bave with BONUSCARD
i !G {:ﬂuﬁ.}“u.hk Vi Splash
d il I D i y
M0 tsule ﬂu' i F 'q s M x A vy, 84 opotl
UL 1een, mm Makoa tu—u qln., , Makes B gla. or Save W2
= . 1,3-3.4 oz, pleg, ©n The Ge, 7=10 oz pkg.
Snve 1{W/2 Havn 1%

1 addition to his work as a clinician, Dr. Gunther studies breast
cancer in mice, Even though mice are a thousand times smaller than

humans, 95% of their genes match ours, Dr. Gunther's team introduces
dy' { f
LL

genes known to influence cancer risk into a mouse's genome. This
€OL: 78 HB-C TO-HE-M * These Vendors are proud sponsors of the Jake Gittlen Gancer Research Institute.

helps them identify genes that are required for the tumors to grow,
which are the genes that should be targeted with drugs.
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Purchase these products and support cancer research

Philadelphia

Turkey Hill
lced Tea Soft Cream Cheese
Al Varintlen, 64 11, oz. bAL Al Varigiles, B oz cont.
3/$400E, g 5199
Sova B59/3 Sava wilh BONUSCARD
lz_a. M.

'*'1'1

pm—1 5 ; %3
a____ )
g | (o=

$1 99 G 2/§@00 T S29 Nmondand. 489 ottt chese
Almundcmm:mm Whala Milk o Part Sldm,

AIIVdIIll.II, e l:mudm Varletien, 84 {1, oz ein, 16 oz pkg.
161l oz gonl. 84 i, ox. cln,
Save with BONUSCARD Bave '29/2 Save wilth BONUSCARD
sllk Prateln Drink Laerald Mille . @% lait
Al Vatistlas, All Varleties, Klfﬂbwr:ih:l:
321 ez cin. ‘ 901, gz, cont,
Save 70¢ 2 1ae|. ua.
- Snve B

.|M| | |\|/\[

) $329 ) 2/5400

\GEER  shedds spread ‘

ﬁ'clﬂ‘l;ﬂ“:z.. 45 az. b 7.5-12 oL phg.
e Sava with BONUSEARD

64 11, oz. oin.
Bava 11872

s 0 t‘.’hml
ar nnm( weleh's
Al Vnrluwu, Julce Cockgall
All Variaties,

Yoplait
Trix Yogurt

All Vatialiss, 16 62 phg.

Y T $5 00

All Varlgtlps, 16 oz. bag

or Snack Slicks,
Al Variotias,
7.5-12 oz plg.
Save 20¢ Save 13
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Purchase these products and support cancer research

Snickers, Milky Wa

or Dove lce Cream
Saloct Varisties, 8.67-12 1. 02. phg.
Asoried Varstias,

s -‘:Z $

sz 2/S(R00

Selact Varloties,

4B I, oz conl. 1
11-12 or. plg. -

Sava vilth BONUSCARD Sova with BORUSCARD

T

2/$300555

Steame

AR S s G

: 1 ﬁ)il:i'«iﬂ ﬁ‘lﬂ' J
g F L i \ E ___"t._...J
569 S 549 Josd Ol Tt 2I$600 Lacnaid e Cram 8569 gl Dusi

oz. phg. 20-22.5 oz pkg. of Goulies & Gream, Vanliia, Chosolals,
A2l oz cont. Strawbarry o Coffes,
2611 o2 eent.

Save 50° Sava 492

| 5499 il 5299
. 31‘&'511."&..1, @d nmz
. Pattles or Nuggets q :m&‘lgnlhlrriu

T Bayahin

Oredda Mama Rosle's Pasia
French Fries ar Polatons SR Manlcottl, Tortwlind

Dr. Keith C. Cheng, M.D., Ph.D.

Dr. Chengs lab pioneered genetic screening in zebrafish to find
new genes that are related to cancer, His lab studied a process
called genomic instability using zebrafish and was able to conduct
screenings for mutants that mutated zebrafish cells more
frequently, which is what cancer cells do. As part of his research,
Dr. Cheng aims to image an entire zebrafish in three dimensions.

COL: T11 HB-C T11 HB-M * These Vendors ara proud sponsors of the Jake Gittlen Cancer Research Institute, Talb 11 HB
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Purchase these products and support cancer research

PowerBar

Select Varlalies, 98-2.28 o phy,

Nature's Bounty

Vitamins
All Varlaling

BUY OME GET ONE

m fl/[ 'Sf \3;‘1‘!,3

i G

OF EaUAL OR LESSER VALUE
Save with BONUECARD Sava wiih BONUSCARD

ﬁ $ 25§00 w $599 ) $599
1 o Crost Tooth Bayer Pain Reliover hl,-“'ﬂ?.
st aste n Helle!
o ;:r:“mr PmHnlﬂ\ “!am & m&‘y Eg ,::; .’:"fm - A!m I;:En Reliever
. Bﬂlllpﬂl ar
=2 Ain Care mmumsmm “ fack o Body B S owscmo
Biva wih BONUSCARD BORUSCARD, ;‘_: Licpmolies SEPPEES
ChapStiek One A D.ny Vitamins Advil ibuprafen
Lip Balm Hydnu Silk Razor Spluct Var Pain Rellaver
Agsoried Varialins, 1 L. phg, Excludes 50-160 m. phg Caplnis, Tablots or
Al plg. Al Gthar Sehick Razors Save with BONUSCARD Gelcaplets, 100 £l pleg.
. Sava with BONUSGARD
gy $@99  2/$00 2/$7700 ., &) 2/$700
tﬂ?‘ll Arm & Hammer " E:I‘;'. Ul“"'“' Clear Dova ﬂ‘lal'npbu
IF wn!n w?.'i"u'.'." o uﬂ;l. phg. | - ﬂurmp«n ane B0 B f;rf::'«ﬂ;:.m
i £0-130¢t, plg. : ! v il BONSCARD | ERa celes) w0 saiflen
G Al BONLECARD Sava with BONUSGARD Ll
2 D So Vaseli | Add Atkin
'DM 2 :Lv:gr = ‘Mi“.?:. Care E m;;-:u-uﬁnk Meal ;m
N =% Savo 20¢ Shalees EEER 6 pack, 7-8 oz. phy.
‘--"‘“ - 10 fl, oz i, dgt, 441l oz. phg.
BHave 40¢ Savh wilh BONUSCAHD
2I$1 100 kotex, | Y 8279 5399 $399
- 1 == Kotex Natural i
i Atkins’ Balance Maxi P Al Radtine Tampax Radlant
i Ew?“ - kb Un:a::rT::'w:g:’ Rf‘l‘::ial’qg of Liners bt Fearl Tampons
§ e ekt oe i Pady, 1424 el [ 7 Bl Vb, M P, oL el
Eqve BOYV2 uuumuuud. s 1248 el or Linere, B4 e, pha, Bmwhh NUSCARD
Eerles
mmngmwn Soma Extlysors Appy Suvw &0
v B30 5749 59¢ ﬁ‘ $1 99 'ﬁ?ﬁ; $3%
il ¥ ’ A OFF
;ﬁ Playtex Gentle Glide Beach-Nut a Gerber Gond Start
1~
\ ar Sport Tampons ey srnp 25 'Blby Food sn =kWi u Bulk Formula
1 S| 38 ol phg. " 1. |ar Agsorted Varl ' 'Ourher || 22-26.7 or.zont,
J 56-84 1. puq. e Excludes Good Start 2
S s . " Savewith BONUBCARD
£OL: 712 HO-C T12 HB-M * Thesa Vendors are proud spensors of the Jake Gittlen Cancar Research Institute, Tob 12 HB
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Purchase these products and support cancer research

Libm

$9200 & $Q99

OFF —

Sava with BONUSCARD
7

8 f ﬂ i‘ \

15% teem  SHAO B $1 799
OFF Saleot Varlatos Orglnal, 861, ez bil.

Save with BONUSCARD

Purex
Deument

160 1. oz bil

Saue 16¢

' Village Candle
Cleanlng Brushes Radiam:e Candles

Dr. Christensen’s laboratory studies the orlglns and treatment

of HPV, His labora.'.'ory s goals include testing protective and
preventive vaccines, These studies are designed to find unique
HPV targets that are the best candidates for both protective

it nagE cawe

AllVaristles, 13 ot phg.

Save with BORUSCARD

Tide
2X Laundry Detergent

150 11, oz bil.

White Bri
Laundry Additive

2211, 0z bil,

Gave with BORUSCARD

Dr. Neil D. Christensen, Ph.D.

Director, Jake Gittlen Cancer Research Laboratory

and second-generation vaccines. |

GOL: TI3 HB-C T13 HE-M

i Theso Vendors are proud sponsors of the Jake Gittlan Cancer Research Instltute, Tah 13 HB
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Purchase these products and support cancer research
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u Hsll
W shesta per ol 12 €L .
Save 127 Snva 0043 Sava M2 Save with BONUSCARD
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]

@ M ¢

| ; _ 2
$1 299 o s nen 5499 2:::&:’*"'““" 3699 S e 2131 10 e

Bath Tltue 0 Mega Rol Towels 8 Roll
24 Doubln ol phg.. 235306 mm por rell 23054, . pka.
242 ghasle par roll ‘

Save Y Sava ¥ Saua S100 Sava vith BONUSCARD

s e R 5390 W 5359 g $999
b iR e (g

T ol. pkg.
Save wilh BONUSCARD Savawith BONUSCARD

g e~ — D e i HONUSGARD

$499 e | 215500 $go0 W G4

Soft Hnﬂy 174 Gﬂy Cups - ltnrrmld'- Wrap
Tissue Release
io‘%“éf".'?ﬂh Eer S0 T B s CARD
Save with BONUSGARD P b tARD
ﬁ% 919 m 190 120
FF
f mﬂluum”.
al dcll Rubbermald
- mn.mmu o L A Food ﬂl‘&' with
am w Easy Find Lid
125—-131 ol por box. Valun Packs On
- Swowih
ﬁ $199 g 2/$500 2I$500
$399 g.;-b’:c- e ety Glad " Gladware
p3 . Gla
& RIS S Sto Containers
— e EEy W S
Sava 40 Sava m BONUSCARD i g::idﬂ.wd.
COLITIA HB-C T14 HB-M ' Thesa Vandors are proud sponsors of the Jake Gittlen Gancer Research Institute. b 14 HB
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Purchase these products and support cancer research

Pyrex Arm & Hammer
4 Cup Round Storage ‘Soﬁohgp Litter
o \
OFF
Suve with BEONUSCARD
@ ==
B
&

E‘I | ” ' 5

8799 e 215700 “;mm
Peanut

Al or ALA, 4 ot phy
Hutler, 7.75 |, oz plg.

MuMA.Am pha.

1 99 asn{bﬂ.u tl!ulb 5999 Snergh n:-m.

Save 53 Sovo M1 Savei2/2

e $'| 299 = 5349 s §1 44 Q'.".“?r;::'.d.

—_
30%, Ex
OFF Assorind Varleles Measurlng Cup
Savo with BONUSCARD Save with BONUSCARD

Dr. Gary A. Clawson, M.D., Ph.D. ¢

Much of Dr. Clawsan's work uses nanotechnology — the study
of matter on a molecular and atomic level - for early cancer |
detection, with an initial focus on melanoma. His group s also
working (with Dr. Christensen) on identifying small pieces of |
DNA that recognize the many differént types of HPV for usein
detection and monitoring HPV vaccine response.

Tab 15 1B

These Vandors are proud sponsore of the Jale Gitflen Cancer Research Institute.
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to all of our 2012 charitable vendor partners

Croinapanhes

SEMERAL

Pl peries
q
* kraft foods

Bonr's Head
Dannan Yogurl
[aykn & Hackett, LLC
DelMents Foods
DPI'Speclalty Foods
Energlzar

Friandly's e Cream
Frito Lay Ing.

Gold Medal Bakery
HE® Hood

Johnson & Jehnson
Naturipe Farms
PaGe

Snyders/Lanca |ne.
Uncla Bens

UNFI

Wise Foods

&
ur Family

PBUNDAT!GN‘“
by GLANT

(L st

mi @mborycurk  Hollomgs’

ACOSTA

G s (6

Cedars Medllerranean
Foods Ino.

Chicken of the Sea
ulta/

Fresh Exprass
Chureh & Dwight
Clamens Food
Group

Cohen Praduce
Marketing

Colgata Palmoliva
Dandrea Preduca, Inc.
Darling Glomen=
tines
Davidson Go. Ing.
Lahigh Vailay

gma Premium/

€]

‘ --_.- nAgra
@ Foods
NEELS mm\mua\ Fomiyi b
s ¥ espsice
GearglaPacific =
§., [Dole nagaa
Wnolazafa
Grocers X
" [\ I‘L LIP-I'..'- 1 =
Ehunlndulh's Pride/ Land O'Lakes, lne.  Sabra Appla & Eva
Pat Dalry The Libman Company  SC Johnson Allanta Foods Internationial
Diamend Foads Marcal Paper Sehiff Nutritlon Balgleloso Cheena
DNE World Frult Mars Chocolate Signature Brands Carando
Dol Frult Crizps Merth Amarica Smithfield Church & Dwight
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